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UPSWING.  One  good  way  to  create  an  upswing  in  canned  food  sales  is 
to  go  after  the  big  soda  fountain  business.  Soda  fountains  can  use  canned 
foods  for  salads,  canned  foods  for  soups,  canned  foods  for  sandwiches. 
To  help  sell  more  canned  foods  to  this  really  worth-while  market, 
American  Can  Company  advertises  the  advantages  of  canned  foods  to 
soda  fountaineers.  It’s  one  of  our  canned  food  promotion  campaigns. 


^  AMERICAN  CAN  COMPANY  ^ 

230  PARK  AVENUE,  NEW  YORK,  N.  Y. 


me/i 


The  AGE  of  any  man  with  business 
responsibilities  isn't  nearly  as  important 
as  the  age  of  his  thinking. 

A  man  whose  ideas  are  young  and 
daring — a  man  with  the  free  pioneering 
spirit — always  sees  possibilities  for  im¬ 
provement — better  ways  to  do  the  old, 
familiar  things. 

Pioneering  has  always  been  character¬ 
istic  of  Crown  during  its  nearly  fifty 
years  of  business  history.  Beginning 
with  the  invention  of  "the  world's  great¬ 
est  sealing  idea",  Crown  has  a  long  and 
brilliant  record  of  achievement. 


So,  too.  Crown  Can's  basic  policy  is  to 
insure  constant  progress  and  advance. 
That  this  policy  is  "good  business"  is 
demonstrated  by  Crown's  rise  to  third 
place  in  the  industry.  More  and  more 
packers  are  entrusting  their  can  supply 
to  this  experienced  organization  with 
the  youthful  pioneering  spirit. 

CROWN  CAN  COMPANY,  PHILA¬ 
DELPHIA,  PA.,  Division  of  Crown 
Cork  and  Seal  Company,  Balti¬ 
more  •  St.  Louis  •  Houston  •  Madison  • 
Orlando  •  Fort  Wayne  •  Nebraska  City 
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M  &  S  HI-SPEED 
PLUNGER  FILLER 

Practically  a  Universal  Filling  Machine 
—fills  any  liquid  or  semi-liquid  product 
into  any  shape  or  size  of  can,  jar  or  car¬ 
ton.  No  spilling  or  slopping.  Product 
will  not  flowif  container  is  not  in  proper 
position.  Made  in  several  sizes. 


Suitable  for  both  whole-grain  andcream- 
style  packing.  Improves  quality  and 
increases  yield  10»  to  25t.  Handles  up 
to  125  ears  a  minute! 


Silks  and  cleans  cream-style  or  whole-grain  corn. 
Ample  capacity  for  a  fast  line.  Silking  wires  self¬ 
cleaning.  All  screens  quickly  removable. 


PEERLESS  CORN  WASHER 

Handles  the  whole  ears  without  bruising— washing 
dirt  away  with  powerful  sprays.  Serves  also  as  a  re- 
husker  and  silker.  Capacity  (1  to  3  lines)  80,000  to 
150,000  No.  2  Cans  a  day. 

*  ¥MC  Engineers  are  constantly  developing 
and  testing  new  machines  for  producing 
finest  quality  packs  at  lower  cost. 


Uses  specific  gravity  principle  to  separate  trash  from  corn. 
Operates  at  high  speed  for  fast  production  lines. 
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A-600-T 


Food  Machinery  Corporation 
(Sprague-Sells  Division),  Hoopeston,  Illinois 

Please  send  □  Full  Details  Re _ 

□  Your  Complete  General  Catalog. 


Address 


(S|iragii«<  Sells  Division) 
HOOPiSTONr  ILLINOIS 


Attention  of: 
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"That’s  a  lie!”  snorted  the  Ancient 
"S  Can  through  the  hole  in  his  cover. 

wLa  "I’m  a  can — only  I’ve  got  a  patented 
piston.” 

"What  good  is  that?”  demanded 
the  Continental  Can.  "Suppose  you 
were  packed  with  asparagus  or  cherries  or  corn  on 
the  cob  or  ...” 

"What!”  exclaimed  the  Ancient  Can.  "Do  they 
really  pack  such  foods  today?” 

"Of  course,”  was  the  answer.  "Why,  Continen¬ 
tal  cans  carry  more  than  300  varieties  of  foods.” 

"Impossible!”  scoffed  the  Ancient  Can.  "Take 
apples,  for  instance,  why  . . .” 

"I  can  take  ’em,”  cut  in  the  Continental  Can. 
"I’m  made  of  steel  with  all  acid  reacting  elements 
reduced  to  practically  nil.  Apples  are  safe  with  me. 
Listen,  old  boy,  cans  may  look  alike  but  a  lot  goes 
into  their  making  that  you  don’t  know  about.” 

"Guess  you’re  right,”  said  the  Ancient  Can. 
"Seems  like  Continental  ought  to  tell  the  canners 
about  fellows  like  you.” 

We  agree.  The  seientifie  care,  knowledge  and 
experience  that  go  into  the  manufacture  of 
cans  are  rarely  apparent  to  the  eye.  But  they’re 
necessary  for  the  product.  That’s  why  our 
laboratories  regularly  analyze  the  tinplate  we 
use — check  on  correct  chemical  analysis  and 
the  proper  tin  coatings.  It  all  adds  up  to  why 
Continental  cans  are  famous  for  quality  and 
dependability. 

For  better  cans,  equipment  and  service — 
or  advice  on  any  canning  problem — just  call 
for  Continental. 


'I  liis  curious  can — equipped  willi  piston,  cover 
I'.ole,  and  sideseam  air  vent — is  from  Continental's 
collection  of  patented  cans  obtained  from  the 
U.  S.  Patent  Office.  Look  for  the  next  advertise¬ 
ment  featuring  Continental's  collection. 
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Hear,  HEAR,HEAR!! — As  a  hearty  second  to 
the  plea  of  President  Robert  C.  Paulus,  of  the 
National  Canners  Association,  in  his  letter  to 
the  industry,  we  repeat  that  letter,  so  that  all  may 
know. 

Whatever  the  reason  may  be,  the  fact  remains  that 
the  canners  are  not  tendering  their  goods  to  the 
Government,  upon  invitations  to  bid.  Every  incentive 
has  been  given  them  to  cooperate  whole-heartedly  and 
fully  as  President  Paulas  shows;  you  price  your  own 
offers;  inspection  and  acceptance,  or  rejection  (as  re¬ 
gards  the  quality  called  for)  has  been  simplified  and 
is  prompt,  so  that  from  a  commercial  standpoint — the 
selling  of  the  goods — it  is  difficult  to  understand  why 
any  hesitation. 

The  salmon  canners  have  just  set  an  excellent  ex¬ 
ample,  as  shown  elsewhere  in  this  issue  and  there  can 
be  no  good  reason,  from  a  business  standpoint  or  from 
patriotic  or  political  reasons,  why  all  other  canners 
should  not  render  the  assistance  asked  for.  Or  is 
there?  Actions  speak  louder  than  words,  we  remind 
you  all,  and  it  is  not  too  much  to  say  that  the  indi¬ 
viduals  of  the  industry  are  not  in  a  very  favorable 
position  because  of  this  lack  of  cooperation,  in  failing 
to  willingly  tender  the  amount  of  goods  needed.  This  is 
not  the  time  for  quibbles  or  petty  fault-finding;  it  is 
the  time  to  hasten  to  the  support  of  your  Govern¬ 
ment.  Do  it  willingly  and  gladly,  and  do  not  wait  to 
be  forced. 

Here  is  the  letter  of  President  Paulus: 

URGES  CANNERS  TO  BID 

PRESIDENT  PAULUS  MAKES  PLEA  FOR  ACTION  IN  MEETING 
DEFENSE  NEEDS 

July  31,  1941. 

Tentlemen ; 

I  only  wish  it  were  possible  to  talk  with  each  of  you  person¬ 
ally  because  we  canners  have  before  us  a  common  emergency 
problem  both  as  American  citizens  and  as  businessmen.  It  has 
bacome  essential  that  each  of  us  consider  his  individual  position 
•n  relation  to  what  is  happening  in  our  country  and  throughout 
he  world.  It  is  essential  that  each  of  us  know  fully  and  frankly 
‘.vhat  must  be  done  with  respect  to  supplying  canned  foods  for 
our  armed  services  and  those  branches  of  the  Government  in 
charge  of  carrying  out  the  provisions  of  the  Lend-Lease  Act. 
rVithout  the  possibility  of  mutual  conversations  on  this  serious 


matter,  I  am  obliged  to  resort  to  this  method  of  reaching  all 
members  of  the  canning  industry. 

We  face  an  immediate  problem  of  supplying  canned  foods 
to  the  armed  services.  For  our  Army  and  Navy  of  over  two 
million  men  the  Government  must  have  canned  foods.  Both  the 
Government  and  the  canning  industry  have  tried  to  supply 
these  needs  on  a  business-like  basis,  through  regular  purchases 
at  reasonable  prices.  If  this  cannot  be  done,  however,  the  Gov¬ 
ernment  has  full  legal  power  to  take  from  any  canner  any  part 
of  his  production  or  inventory  at  a  price  which  the  Government 
will  fix  as  reasonable.  If  the  supply  for  the  armed  services 
cannot  be  obtained  in  a  reasonable  business  way — as  we  believe 
it  can — the  sovereign  power  will  be  exercised. 

For  many  months  past  representative  canners  have  worked 
earnestly  with  the  defense  agencies  and  the  Army  and  Navy 
to  iron  out  the  difficulties  which  were  believed  to  stand  in  the 
way  of  direct  and  convenient  bidding  by  canners. 

To  this  end  specifications  have  been  revised  to  conform  as 
nearly  as  possible  to  regular  commercial  practices.  Just  the 
other  day  in  the  case  of  canned  peas  the  gravity  test  with 
which  canners  were  not  familiar  was  eliminated. 

Bid  bonds  and  performance  bonds  are  not  now  required  of 
canners. 

Centralized  buying  by  commodities,  in  carload  lots,  and  in¬ 
spection  at  the  cannery  have  been  provided. 

The  overtime  provisions  of  the  Walsh-Healey  Act  were  lifted 
at  the  request  of  the  Army  in  order  to  permit  bids  to  the  Army 
on  futures. 

To  enable  canners  to  operate  this  season,  a  priority  rating 
just  below  that  for  military  airplanes  was  afforded  for  mate¬ 
rials  needed  to  maintain  canning  equipment.  Thus,  facilities 
for  equipment  for  canning  during  the  current  season  will  be 
available. 

Nevertheless,  it  is  my  duty  to  report  that  for  a  variety  of 
reasons  canners  have  not  yet  found  themselves  in  a  position  to 
bid  as  frequently  and  fully  as  the  defense  authorities  have  de¬ 
sired.  The  estimated  total  Army  and  Navy  requirements  from 
the  1941  pack  equals  only  about  8.3  per  cent  of  the  canned 
vegetable  pack  and  4.9  per  cent  of  the  canned  fruit  pack.  In 
addition,  considerable  quantities  of  canned  fish  and  specialties 
will  be  needed. 

If  every  canner  would  fulfill  his  patriotic  obligation  to  the 
armed  services,  at  least  on  this  portion  of  his  1941  pack,  there 
is  every  expectation  that  his  orderly  business  operations  can 
continue  and  his  regular  trade  can  be  served,  while  at  the  same 
time  the  armed  services  can  be  supplied  what  they  need  at 
reasonable  prices.  I  am  confident  that  every  canner  will  con¬ 
tribute  his  portion,  but  a  delay  in  bidding  may  result  in  man¬ 
datory  action  if  the  exigencies  of  the  demand  for  the  armed 
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That  the  opposition  to  this  strip  labeling  won  is 
shown  in  the  following  quotation,  from  the  most  re¬ 
cent  invitation  to  bid: 


services  should  requii-e  it.  I  am  advised  that  the  Government 
has  ample  power  under  existing  statute  law  to  place  mandatory 
orders,  at  its  own  level  of  prices,  which  orders  are  given  abso¬ 
lute  priority  and  must  be  filled  by  the  canner. 

Obviously,  it  is  far  preferable  that  the  necessary  task  of 
supplying  the  armed  services  be  fairly  distributed  without  dis¬ 
turbance  of  selling  to  regular  civilian  outlets.  This  is  certainly 
more  desirable  than  the  placing  of  mandatory  orders  with  those 
canners  who  have  stocks  and  whose  normal  business  operations 
would  be  drastically  interfered  with  by  such  orders.  It  is 
equally  obvious  that  the  armed  sei'vices  must  have  their  supplies. 

I  am  confident  that  the  canning  industry  will  in  this  emer¬ 
gency,  as  it  has  in  the  past,  voluntarily  and  patriotically  co¬ 
operate  in  this  effoi’t.  I  know,  too,  that  those  to  whom  the 
responsibility  of  obtaining  supplies  for  the  armed  services  has 
been  entrusted  do  not  desire  to  invoke  any  mandatory  powers. 
To  this  end  I  am  asking  each  of  you  to  bid  to  the  fullest  extent 
that  you  can  on  the  current  and  future  invitations  offered  by 
the  armed  services  in  order  that  the  canning  industry  may, 
in  these  strenuous  times,  perform  its  important  functions  of 
supplying  the  military  as  well  as  the  civilian  needs  for  canned 
foods. 

If  you  have  any  questions,  or  if  you  desire  any  information 
as  to  how  you  can  do  your  part,  an  inquiry  addressed  to  the 
Washington  office  of  the  Association  will  elicit  a  prompt  reply. 

Very  sincerely  yours, 

(Signed)  Robert  C.  Paulus,  President. 

PRETTY  NICE — The  above  letter  sets  forth  the 
easements  that  have  been  made  for  any  canner  ten¬ 
dering  bids,  the  elimination,  it  seems  to  us,  of  any  pos¬ 
sible  objection  to  the  requirements;  but  here  are  some 
other  niceties: 

“Please  note  this  invitation  provides  for  bids  f.  o.  b. 
cars,  contractor’s  warehouse ;  inspection  at  origin,  and 
payment  following  inspection  and  approval  even  though 
shipment  is  not  to  be  made  until  some  future  date.” 
We  can  hear  a  lot  of  canners  saying:  “Gee,  is  dis 
heaven?”  And  it  is  compared  with  those  old  days 
when  your  goods  were  tied  up  “sold  but  not  shipped,” 
and  of  course  no  money  until  they  were  shipped;  and 
then,  only  when  the  goods  had  been  passed  for  quality, 
in  other  words  accepted,  and  that  depended  upon 
whether  or  not  the  market  was  higher  than  the  “sold” 
price. 

And  here  is  another  concession  to  the  canners! 

You  remember  that  at  the  beginning  of  this  ruckus 
it  was  suggested  and  rather  animatedly  advocated,  that 
strip  labels  be  used  upon  all  Government  sold  goods; 
that  is  labels  reading  just:  “Tomatoes,  standards.  No. 
2s”  on  a  plain  white  strip  of  paper,  in  one  color.  This 
was  equally  strongly  opposed,  and  it  was  pointed  out, 
particularly  in  England  upon  British  canned  foods, 
that  this  would  be  unfair  to  the  canners,  inasmuch  as 
they  would  thereby  lose  their  identity  and  not  get  the 
credit  due  for  good  work. 


“Labeling  Cans — All  cans  will  be  labeled  in  accord¬ 
ance  with  Food  and  Drug  Act,  to  show  the  name  of  the 
article,  net  weight  of  contents,  i^mme  and  address  of 
packer.”  And 

“Marking  of  Cases  or  Cartons — All  cases  or  cartons 
will  be  marked  as  follows :  On  one  end  of  each  case  or 
carton  show:  Number  of  cans,  size  of  cans,  commodity, 
date  of  shipment,  contract  number,  contractor’s  name 
and  address.” 

So  the  Government  has  given  you  what  you  asked 
for,  and  that  means  it  is  helping  you  promote  your  own 
business  in  spreading  the  knowledge  of  your  goods,  and 
— get  this — furnishing  samples  to  nearly  two  million 
men  in  the  Army,  to  say  nothing  of  the  Navy,  the 
CCC  camps  and  Marine  Corps,  but  likewise  to  the  mil¬ 
lions  of  starving  people  in  Europe  who  will  receive  lots 
of  canned  foods  under  the  Lend-Lease  provisions  of 
the  law.  So  you  get  a  heap  of  good  advertising,  for 
the  first  time  in  your  life,  and  you  will  come  to  like 
it,  even  if  you  may  not  right  now. 

WAR  PRISONERS  FED  U.  S.  CANNED  FOODS 
From  Food  Field  Reporter 

The  American  public  has  consumed  millions  of  words  on  war 
in  the  last  two  years  and  by  a  curious  lapse  has  failed  utterly 
to  realize  that  those  gx'eatest  victims  of  war,  even  more  so  than 
bombed  civilians,  the  occupants  of  German  war  prisoner  camps, 
are  in  the  most  tragic  position  of  all. 

There  are  today  in  these  camps  more  than  1,500,000  French 
soldiers  and  their  only  resource,  outside  of  pitiable  contribu¬ 
tions  from  their  own  people,  is  a  small  group  of  friends  in  New 
York  City  who  manage  by  super  human  effort  to  get  to  them 
fi'om  2,000  to  4,000  boxes  of  foods  and  small  luxuries  each  week 
by  way  of  the  International  Red  Cross.  This  group  is  the  Co¬ 
ordinating  Council  of  French  Relief  Societies  in  which  Anne 
Morgan  has  played  an  important  part. 

There  is  another  angle  too  in  this  horrible  situation.  Ameri¬ 
can  grocery  products  and  these  will  include  Armour’s  Treet  and 
corned  beef,  Nescafe,  Jack  Frost  sugar.  Baker’s  Chocolate, 
Kraft  Cheese,  Sunsweet  prunes,  Sheffield  evaporated  milk. 
Breakstone  butter,  in  the  total  amounts  of  11  lbs.,  are  packaged 
for  distribution  to  each  prisoner  who  usually  divides  them  with 
his  comrades.  Packages  are  used  to  vary  the  horrible  diet  of 
German  camps,  their  ersatz  coffee,  sour  black  bread,  watery 
soups. 

American  Red  Cross  handles  transport  of  the  packages  from 
New  York  to  Lisbon;  International  Red  Cross,  from  Lisbon  to 
Geneva  fi-om  whence  they  are  routed  to  camps  in  Germany 
where  sealed  cars  are  opened  by  French  officers  and  packages 
distributed.  Return  post  cards  prove  package  delivery. 

Canned  foods  are  chiefly  sent  and  will  include  among  others, 
butter,  tuna  fish,  evaporated  milk,  instant  cocoa,  pork  and  corned 
beef,  Cheddar  cheese,  dried  pi-unes,  instant  coffee,  vitamin 
beverage  powder,  cigarettes,  chocolate  and  sugar. 

Many  a  French  war  prisoner  will  carry  American  brand  names 
in  his  mind  for  many  years  to  come,  as,  perhaps,  he  may  be 
carrying  in  his  mind,  too,  the  remembrance  of  American  army 
messes  in  the  last  war  which  fed  thousands  of  French  children. 
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THE  ARMY  WANTS  CANNED  FOODS 


CANNED  CORN 

Referring  corn  canners  to  machinery 
which  already  has  been  set  up  for  just 
such  conditions,  the  Corn  Canners’  Ser¬ 
vice  bureau  has  issued  a  special  bulletin 
to  corn  canners  urging  them  to  make 
plans  for  bidding  on  the  current  United 
States  army  request  for  canned  corn. 

The  bulletin  to  corn  canners  read  as 
follows: 

“The  Army  has  just  asked  the  corn 
canning  industry  to  bid  on  1,047,600 
cases  (basis  No.  2’s)  canned  corn  in  a 
request  for  bids  that  are  to  be  opened  in 
Chicago  on  August  20th. 

You  will  remember  that  the  Bureau 
through  its  office,  its  president,  trustees, 
as  well  as  many  corn  canners  has  been 
working  closely  with  every  phase  of  the 
Defense  Program.  In  fact,  your  presi¬ 
dent,  Miles  Langley’s  presentation  to  the 
Defense  Council  a  year  ago  June  was  the 
first  trade  association  offer  of  services  to 
the  Nation,  we  were  then  informed. 

Here  is  the  industry’s  opportunity  to 
get  behind  the  program  and  show  proper 
and  outstanding  spirit  by  cooperating 
with  the  needs  of  the  Army  on  this 
bid. 

The  curi'ent  request  has  been  prepared 
through  the  Office  of  Production  Man¬ 
agement  where  John  Baxter  has  been  and 
is  a  special  civilian  advisor  on  canned 
vegetable  requirements. 

Corn  canners  should  want  to  get  be¬ 
hind  John  Baxter  in  showing  that  the 
industry  is  ever  ready  to  go  to  the  front 
and  give  the  Army  priority  on  the  small 
percentage  of  the  corn  pack  which  is 
represented  by  this  request  for  bids. 

In  fact,  let’s  make  this  request  for 
bids  a  call  on  the  corn  canning  industry 
for  1,047,600  cases  of  canned  corn. 

Don’t  be  afraid  to  make  your  bids  on 
this  short-future  basis  because  the 
Bureau  has  already  established  the  kind 
of  machinery  to  enable  the  industry  to 
take  care  of  its  commitments  in  case 
'something  should  happen  to  your  pack. 
Yes,  it’s  the  Exchange  Department, 
where  within  the  past  two  years  over  two 
'nillion  cases  of  canned  corn  have  been 
b^ted  in  almost  500  listings  by  corn 
•anners  from  every  section  of  the 
•ndustry. 

John  once  said,  ‘the  time  will  come 
"'ffien  the  Bureau  will  be  able  to  be  of 
oal  material  assistance  to  the  defense 
•.ctivity.’  He  indicated  that  the  Exchange 
department  might  prove  valuable  to 
‘  lovernment  procurement  operations.” 
Now,  here  it  is. 

“Corn  canners  should  set  up  their 
peration  on  the  basis  of  putting  aside 
-me  portion  of  their  current  pack  for 
efense  requirements. 

We  can  safely  say  that  the  Office  of 
'reduction  Management,  and  John  par- 
'cularly,  is  very  anxious  for  a  large 
limber  of  canners  to  bid  even  if  the>' 
ily  bid  on  a  car. 
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Let’s  show  our  Government  the  “tops” 
in  willingness  to  cooperate. 

Supposing  you  sit  down  and  write 
John  as  to  your  condition  for  this  and 
future  requirements  should  you  get  a 
pack  which  is  below,  above,  or  just  up 
to  your  normal  expectations.  Such  data 
would  no  doubt  prove  very  helpful  to 
the  Office  of  Production  Management  and 
would  not  be  a  commitment  on  your 
part. 

In  the  event  you  don’t  have  a  copy  of 
the  bids,  you  can  get  them  by  wiring, 
writing,  or  phoning  Chicago  Quarter¬ 
master  Depot,  Office  of  the  Commanding 
Officer,  1819  West  Pershing  Road,  Chi¬ 
cago,  Illinois. 

When  you  get  the  bid  forms  don’t  let 
the  number  of  sheets  of  paper  frighten 
you  from  bidding — there  is  very  little 
difference  between  a  government  deal 
and  any  of  your  regular  transactions — 
just  the  law  which  makes  necessary  the 
statement  of  all  details  when  the  Request 
for  Bids  goes  out. 

If  you  need  any  assistance  in  making 
out  your  bid,  perhaps  the  Bureau  can 
help. 

(Signature) 

CORN  CANNERS’  SERVICE  BUREAU 
At  your  service, 

P.S.  Section  Nine  (9)  of  the  Selective 
Service  Act  gives  the  Government  the 
right  to  requisition  or  commandeer  any 
items,  including  food,  when  necessary. 
Corn  canners’  cooperation  will  eliminate 
the  slightest  mention  of  such  a 
possibility. 

Incidentally,  John’s  address  is  John 
Baxter,  Rm.  5314  Social  Security  Build¬ 
ing,  Office  of  Production  Management, 
Washington,  D.  C.” 

EDITOR’S  NOTE 

The  Exchange  Department  mentioned 
in  the  letter  is  operated  according  to  the 
attached  sheet. 

CORN  CANNERS’  EXCHANGE  PLAN 

I.  Exchange  involves  “longs"  and 

“shorts.” 

A.  “Longs”  are  canners  who  have 
an  excess  of  any  pai’ticular  item 
or  items. 

B.  “Shorts”  are  canners  who  wish 
to  find  a  particular  item  or 
items. 

II.  Bureau  brings  “longs”  and  “shorts” 

together  as  follows: 

A.  Corn  canneis  list  their  “long” 
and  “short”  items  on  the  attached 
blanks — yellow  for  “long”,  white 
for  “short”  items  (samples 
attached). 

B.  Filled-in  blank  is  returned  to 
Bureau. 

C.  “Longs”  and  “Shorts”  then  are 
listed,  by  item  and  location  only, 
on  an  exchange  release  which  is 
furnished  each  canner  who  has 


sent  a  list  to  the  Bureau  for  the 
Exchange.  (Sample  release 
attached). 

D.  Canners  then  inform  the  Bureau 
of  the  items,  listed  on  the  Ex¬ 
change  release,  on  which  they 
want  information  as  to  source. 

E.  Then,  interested  canners  only  are 
advised  of  the  identity  of  the 
canners  who  are  the  source  of  the 
items  they  need  or  wish  to  sell. 

F.  Negotiations  for  the  sale  proceed 
between  canners,  their  brokers, 
or  in  any  other  manner  at  the 
complete  discretion  of  the  can¬ 
ners  involved. 

G.  The  Bureau  is  advised  at  the 
consummation  of  deals  and  items 
are  removed  from  next  Exchange 
I’elease  list. 

III.  Exchange  release  lists  are  sent  out 

at  irregular  intervals. 

A.  Same  procedure  as  above  is  fol¬ 
lowed  after  every  release. 

CANNED  PEAS 
Bids  Due  August  1 5th 

The  following  letter  issued  August  4 
to  members  Wisconsin  Canners’  Associ¬ 
ation  by  Melvin  Verhulst,  Secretary. 

As  reported  at  last  week’s  group 
meetings,  the  Army  is  re-advertising  for 
bids  on  canned  peas  to  be  opened  August 
15th,  because  insufficient  bids  were  re¬ 
ceived  on  the  July  15th  opening.  The 
bid  forms  for  the  August  15th  opening 
were  to  have  been  in  the  mail  by  the 
end  of  last  week,  but  we  were  just  ad¬ 
vised  by  the  Chicago  Quartermaster 
Depot  that  due  to  unavoidable  delay, 
they  will  be  mailed  out  today  (Aug.  4) 
instead.  This  invitation  will  be  for 

351.300  dozen  (702,600  cases)  of  lO’s  or 

1.844.300  dozen  (922,150  cases)  of  2’s. 

Due  to  the  delay  in  getting  bid  forms 
into  the  mail,  the  date  for  opening  of  bids 
for  Army  requirements  of  canned  peas  has 
been  postponed  to  August  19th. 

It  is  highly  important  that  every  pea 
canner  bid  on  these  requirements  if  at 
all  possible  for  him  to  do  so.  The  second 
opportunity  to  bid  is  definitely  the  last 
and  if  pea  canners  do  not  bid  adequate 
quantities  at  reasonable  prices,  the  Army 
will  have  to  commandeer.  It  was  sug¬ 
gested  at  the  group  meetings  that  Wis¬ 
consin  should  plan  to  offer  at  least  500,- 
000  cases  of  peas  on  the  August  15th 
bids,  because  many  other  sections  of  the 
country  did  not  obtain  a  high  enough 
yield  to  permit  their  supplying  their 
proportionate  share  of  the  Army  require¬ 
ments.  Even  within  Wisconsin,  some 
canners  may  be  unable  to  bid  their  pro¬ 
portionate  share,  and  it  was  therefore 
recommended  that  every  pea  canner  hav¬ 
ing  the  merchandise  should  bid  on  a 
quantity  equivalent  to  at  least  10%  of 
his  total  pea  pack.  Pea  canners  who  ar^ 
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unable  to  bid  for  any  reason,  or  who  can 
bid  only  a  small  quantity  were  urged  at 
the  group  meetings  to  send  a  letter  to 
John  Baxter  or  Howard  Hamilton  ex¬ 
plaining  why  they  were  unable  to  bid 
on  their  proportionate  share  of  the  Army 
requirements.  The  title  and  address  of 
each  of  these  men  is:  Special  Adviser  on 
Canned  Foods,  Division  of  Purchases, 
Office  of  Production  Management,  Social 
Security  Building,  Washington,  D.  C. 

The  bids  to  be  opened  August  15th  will 
be  for  “spot”  sales  of  canned  peas  and 
will  be  subject  to  Walsh-Healey  require¬ 
ments  as  to  overtime.  However,  the 
Wash-Healey  Act  applies  only  to  awards 
of  $10,000  or  more  and  relates  only  to 
work  performed  on  the  merchandise 
after  the  date  of  the  award.  Therefore, 
even  if  applicable,  it  would  affect  only 
the  labeling  and  shipping  crew  and  would 
require  merely  that  these  employees  be 
paid  time  and  a  half  for  hours  over  8 
per  day  or  40  per  week. 

The  invitation  for  bids  is  on  Extra 
Standard  Alaskas,  size  3  only,  or  Extra 
Standard  Sweets,  size  3  or  larger  includ¬ 
ing  pod  run.  Of  course.  Fancy  quality 
may  be  delivered  in  place  of  Extra 
Standard  and  a  number  of  canners  at 
the  group  meetings  who  are  short  on 
Extra  Standard  3  Alaskas  indicated 
they  would  bid  on  Fancy  large  size 
Sweets.  It  is  not  necessary  to  indicate 
on  your  bid  exactly  what  item  you  are 
bidding  on,  whether  Alaskas  or  Sweets, 
but  you  may  so  indicate  if  you  wish,  and 
it  is  probably  a  good  idea  if  you  are  sub¬ 
mitting  a  bid  covering  different  lots  at 
different  prices. 

The  question  as  to  what  quality  will 
be  acceptable  to  the  Army  has  been  a 
major  deterrent  to  direct  bidding  by  can¬ 
ners.  To  overcome  this  obstacle,  it  was 
reported  at  the  group  meetings  that  Mr. 
J.  C.  Bigger  of  the  Agricultural  Mai'ket- 
ing  Service  would  be  available  in  the 
state,  to  inspect  peas  in  canners’  ware¬ 
houses  and  to  advise  canners  whether 
lots  on  which  they  contemplated  bidding 
were  up  to  Army  specifications  of  qual¬ 
ity.  However,  we  find  that  Mr.  Bigger 
will  not  be  available  for  this  purpose, 
but  instead,  the  Agricultural  Marketing 
Service  at  Chicago  will  do  such  grading 
free  of  charge  on  samples  sent  in  to 
them.  Such  samples  should  be  sent  by 
express  to  Agricultural  Marketing  Ser¬ 
vice,  U.  S.  Department  of  Agriculture, 
1421  South  Aberdeen  Street,  Chicago, 
Ill.  Also  send  a  letter  to  Mr.  L.  S.  Fenn, 
at  the  same  address,  stating  that  these 
samples  are  from  lots  which  you  propose 
to  deliver  to  the  Army  if  your  bid  is 
accepted.  The  Agricultural  Marketing 
Service  will  then  advise  you,  promptly 
and  without  charge,  whether  the  samples 
meet  Army  specifications  (other  A.M.S. 
offices  are  ready  to  offer  this  service). 
Note  in  this  connection  that  the  salt 
brine  flotation  test  will  not  be  used  on 
peas  offered  on  the  August  15th  bids.  A 
sample  on  the  basis  of  4  cans  per  1000 
cases  for  No.  2  tins  will  be  sufficient  for 
the  purpose  of  this  grading.  If  the  Agri¬ 


cultural  Marketing  Service  approves 
your  samples  and  if  the  samples  fairly 
represent  the  lot,  you  need  have  no  fear 
of  rejection  on  quality. 

If  you  do  receive  an  award,  the  peas 
will  be  accepted  at  your  factory  by  an 
A.M.S.  grader,  and  payment  made  im¬ 
mediately  even  though  not  shipped  out 
until  later. 

Wisconsin  canners  who  have  any  ques¬ 
tion  as  to  exactly  how  the  bid  forms  are 
to  be  filled  out  are  invited  to  write  or 
call  the  association  office.  If  you  wish 
to  have  us  fill  out  the  forms  for  you, 
send  us  your  forms  with  a  letter  advising 
us  what  quantity  you  are  willing  to  offer. 
We  will  fill  in  everything  except  the 
price  and  then  return  the  forms  to  you 
for  you  to  insert  the  price,  and  to  sign. 

WALSH-HEALEY  ACT  AND  ARMY  BIDS 

All  contracts  awarded  on  the  Army’s 
invitation  to  bid  for  “Futures”  purchases 
of  canned  corn  aie  exempted  from  the 
requirements  of  paying  time  and  a  half 
for  overtime  by  reason  of  the  order  of 
the  Secretary  of  Labor,  dated  June  9, 
1941.  The  Walsh-Healey  provisions  re¬ 
garding  child  labor  and  sanitary  work¬ 
ing  conditions  are  included,  however,  in 
these  contracts. 

Contracts  for  “Spot”  purchases  of 
canned  corn  are  not  exempted  and  over¬ 
time  as  provided  in  the  Walsh-Healey 
Act  must  be  paid.  This,  however,  applies 
only  to  labor  handling  the  goods  after 
the  “Spot”  contracts  are  made;  normally, 
therefore,  only  to  the  labeling  and  ship¬ 
ping  crews  and  those  performing  similar 
functions. 

Bidders  should  indicate  whether  they 
are  offering  “Spots”  or  “Futures”.  A 
“Futures”  purchase  is  defined  to  mean 
“Any  contract  for  any  of  the  listed  items 
made  during  or  before  the  canning 
season  of  the  canner  of  the  particular 
item  or  items  covered  by  the  contract, 
when  deliveries  under  the  contract  are 
to  be  made  from  goods,  all  or  part  of 
which  have  not  been  completely  pro¬ 
cessed  when  the  contract  is  awarded.” 

CORN  AND  PEAS 

Invitations  provide  for  bids  F.O.B. 
cars  contractor’s  wai’ehouse,  inspection 
at  origin,  and  payment  following  inspec¬ 
tion  and  approval  even  though  shipment 
is  not  to  be  made  until  some  future  date. 


CANNED  WHOLE  WHITE  POTATOES  TO 
MEET  FSCC  REQUIREMENTS 

Color:  Potatoes  shall  have  a  light 
typical  color,  practically  free  from  dis¬ 
colored  areas  and  oxidation. 

Count:  No.  2 — Can  Maximum  unit 
count — 30;  Minimum  unit  count — 7.  No. 
2V^  can  Maximum  unit  count — 40;  Mini¬ 
mum  unit  count — 10. 

Size:  The  weight  of  the  largest  unit 
shall  not  be  more  than  twice  the  weight 
of  the  smallest.  No  unit  shall  weigh 
less  than  three-eights  ounce. 

Defects:  Not  more  than  15%  by 
count  may  be  defective  units.  A  potato 
shall  be  considered  a  defective  unit  if 
not  properly  peeled  or  if  more  than  two 
small  “eyes”  are  present. 

Preparation:  Potatoes  shall  be  packed 
in  clean  bright  undented  containers  in  a 
water  solution  containing  not  less  than 
two  (2% )  per  cent  salt  and  shall  be 
sufficiently  processed  by  heat  to  cook 
the  product  and  assure  preservation. 

Texture  and  Flavor:  Potatoes  shall 
be  whole  and  unbroken  with  a  firm  tex¬ 
ture  and  shall  possess  a  normal  flavor. 


IT’S  IN  THE  ARMY  NOW! 

Recognition  by  the  Quartermaster  Gen¬ 
eral  in  Washington  was  recently  given 
to  the  “Canned  Food  Reference  Manual.” 
The  American  Can  Company  was  author¬ 
ized  to  send  copies  of  the  manual  to  the 
Commanding  General  and  the  Quarter¬ 
master  at  each  Corps  Area  Head¬ 
quarters;  one  to  the  Medical  Officer  and 
the  Quartermaster  at  each  of  the  Posts, 
Camps  and  Stations  of  the  Army;  and 
one  to  the  Commanding  Officer  at  the 
various  Purchasing  Depots  of  the  Army 
throughout  the  country. 

Before  going  to  work  for  national 
defense,  this  manual  was  distributed  to 
some  115,717  professional  people,  such 
as  doctors,  public  health  officials  and 
others  in  positions  to  supply  the  real 
facts  on  canned  foods  as  well  as  to  aid 
in  dispelling  the  old  suspicions.  It  should 
prove  equally  valuable  in  the  Army  where 
variety,  nutritive  values,  costs  and  time¬ 
saving  are  impoi’tant  considerations. 
Canco’s  Reseai-ch  Department  assembled 
the  material  and  the  text  is  approved  by 
the  Council  of  Foods  of  the  American 
Medical  Association. 


CANNED  FOODS  WANTED  BY  THE  F.  S.  C.  C. 

File  Bids  With:  Purchasing  Agent,  F.  S.  C.  C.,  Washington,  D.  C., 
befare  opening  date. 


Date 

Quantity 

Product 

Can  Size 

Grade 

Deliv¬ 

ery* 

Open¬ 

ing 

7/30/41 

any 

Apricots  . 

.  21/2 

A.  B.  or  C. 

60 

8/9 

8/4/41 

any 

Whole  White  Potatoes 

,...2  or  2V2 

per  invitation 

60(a) 

8/18 

7/31/41 

any 

Yellow  Cling  Peaches. 

.  2V2 

A.  B.  or  C. 

60 

8/12 

7/31/41 

any 

Yellow  Cling  Peaches. 

. 10 

F. 

60 

8/12 

8/2/41 

any 

Pork  and  Beans . 

....2  or  2y> 

C. 

60 

8/13 

8/4/41 

any 

Bartlett  Pears  . 

.  21^ 

A.  B.  or  C. 

60 

8/19 

•Delivery  within  60  days  after  date  of  announcement. 

(a) 60  days  after  September  1st. 
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GOVERNMENT  TAKES  1,200,000 
CASES  OF  SALMON 

The  conference  of  salmon  can- 
ners  and  the  Government  buyers, 
which  was  held  in  Washington  last 
week,  furnishes  a  pattern,  it  seems 
to  us,  for  all  such  food  buying.  The 
Government  needs  and  the  con¬ 
sumer  requirements  were  fully  con¬ 
sidered  and  then  fitted  into  the  sup¬ 
ply  of  salmon,  in  an  amicable, 
friendly  way.  And  so  it  should  be 
with  all  food  suppliers.  It  is  to 
be  expected  that  this  action  will 
become  the  example  for  all  such 
dealings,  and  that  it  is  much  pref¬ 
erable  to  the  commandeering  pro¬ 
cesses  of  old,  all  will  agree. 

An  agreement  to  make  available 
to  the  Army  and  Navy  and  for 
lend-lease  purposes  1,200,000  cases 
of  salmon,  aproximately  20  per 
cent  of  the  current  season’s  pack, 
without  dislocation  of  the  civilian 
market,  was  reported  by  0.  P.  A. 
C.  S. 

The  proposal  to  supply  salmon 
for  national  defense  purposes  grew 
out  of  a  meeting  of  leading  salmon 
canners  and  representatives  of  0. 
P.  A.  C.  S.,  0.  P.  M.,  Surplus 
Marketing  Administration  and  the 
War  Department. 

Quantities  to  be  reserved  for  the 
lend-lease  program  and  the  Army 
and  Navy  and  to  be  offered  in  bids 
submitted  not  later  than  September 
5,  1941,  are  divided  among  the  sev¬ 
eral  types  of  canned  salmon  as  fol¬ 
lows  : 

(a)  450,000  cases  of  red  salmon 
in  No.  1  tall  cans,  or  No.  1  flat  cans, 
or  both; 

(b)  All  of  the  current  pack  of 
Cohoes  (medium  reds  and  silvers) , 
all  in  No.  1  tall  cans; 

(c)  100,000  cases  of  chums  in 
-'0.  1  tall  cans,  or  No.  1  flats,  or 
,‘0th ; 

(d)  450,000  cases  of  pinks  in 
To.  1  tall  cans,  or  No.  1  flat  cans, 
r  both. 

Individually,  under  the  pro¬ 
-am,  each  canner,  packer  and 
"ales  agent  is  asked  to  agree  with 
1.  P.  A.  C.  S.  to  set  aside  immedi- 
cely  and  hold : 

(a)  That  portion  of  his  current 
Xhum  pack  that  100,000  cases  of 
"ihums  bear  to  the  entire  Chum 

■;ack. 


(d)  That  portion  of  his  Pink 
pack  that  450,000  cases  of  Pinks 
bear  to  the  entire  Pink  pack. 

Preliminary  estimates  place  the 
current  salmon  pack  at  roughly 
6,000,000  cases.  The  program, 
then,  will  absorb  roughly  45  per 
cent  of  the  expected  pack  of  reds, 
the  premium  grade ;  the  entire  pack 
of  Cohoes,  which  may  vary  be¬ 
tween  175,000  and  300,000  cases, 
and  a  small  part  of  the  pack  of 
Chums  and  Pinks. 

Pink  salmon,  the  most  widely 
consumed  type,  forms  an  impor¬ 
tant  part  of  the  protein  diet  of  the 
lower  income  groups  of  the  civilian 
population,  especially  in  areas  in 
which  fresh  fish  is  not  obtainable 
in  sufficient  quantities. 

Were  the  entire  amount  required 
by  the  lend-lease  program,  the 
Army  and  the  Navy  taken  from 
the  pink  salmon  pack,  that  type 
would  be  subject  to  pressure  for 
higher  prices,  with  resulting  hard¬ 
ship  to  lower-income  groups  among 
domestic  consumers.  This  factor 
prompted  O.  P.  A.  C.  S.  to  seek  the 
co-operation  of  the  industry  and 
other  Government  agenices  in¬ 
volved  to  the  end  that  a  substan¬ 
tial  part  of  the  amount  to  be  re¬ 
served  be  taken  from  other  types 
of  canned  salmon  available. 

Bids  for  the  1,200,000  cases  re¬ 
served  will  be  invited  by  the  re¬ 
spective  Government  procurement 
agencies.  Representatives  of  in¬ 
dustry  present  at  the  meeting  as¬ 
sured  the  Government  that  asking 
prices  would  be  fair  and  reasonable. 

0.  P.  A.  C.  S.  is  inviting  all  can¬ 
ners,  packers  and  sales  agents  to 
assent  to  the  program  as  an¬ 
nounced,  and  hopes  that  by  this 
voluntary  co-operation  defense  re¬ 
quirements  can  be  met  without  the 
necessity  of  establishing  price  ceil¬ 
ings  or  issuing  civilian  allocation 
programs. 

PARROTT  GETS  PUDDING  ACCOUNT 

Parrot  &  Co.,  San  Francisco,  Calif., 
advise  that  they  have  taken  on  the  ac¬ 
count  of  the  Leonai’d  Frank  Company, 
of  St.  Paul,  Minn.,  packers  of  Frank’s 
plum,  fig  and  date  puddings.  Samuel 
Frank,  of  the  canning  concern,  was  a 
recent  visitor  here  and  made  the  rounds 
of  the  trade  with  a  Parrot  &  Co.  repre¬ 
sentative.  The  products  are  handsomely 
packaged  and  met  with  immediate  ac¬ 
ceptance  by  the  distributing  trade  in  this 
field. 


CROP  CONDITIONS 

TOMATOES 

BRIDGBVILLE,  DEiL.,  August  5th — Acre¬ 
age  slightly  larger  than  1940.  Crop  late 
— early  set  of  fruit  missing — raw  stock 
extremely  high.  With  favorable  weather 
from  now  on  may  harvest  60  per  cent 
of  normal  crop. 

GREENFIELD,  IND.,  August  4th  —  Hot 
weather  and  lack  of  moisture  have  dam¬ 
aged  early  setting  of  crop.  Fruit  ripen¬ 
ing  small  or  affected  with  blossom  end 
rot. 

CENTERVILLE,  IOWA,  August  5th  —  We 
did  not  plan  to  pack  tomatoes  until  the 
government  asked  an  increase^in  tomato 
pack.  It  was  a  little  late  but  there  are 
several  acres  planted  —  the  quality  is 
good  and  crop  is  about  two  weeks  early. 
Plan  to  start  canning  the  7th  of  August. 

SHOWELL,  MD.,  July  31st  —  Acreage 
very  slightly  above  normal.  Crop  irregu¬ 
lar  on  account  of  difficulty  getting  plants 
to  live  in  drought  at  setting  period. 
Yield  promises  to  be  about  equal  to  last 
year. 

MARSHFiHXD,  MO.,  August  5th — Acre¬ 
age  about  same  as  last  year,  but  crop 
prospect  about  75  per  cent.  Having  local 
showers  but  need  a  general  rain  badly. 

HUNGERFORD,  PA.,  July  31st  —  Vines 
look  good — light  crown  set  but  blossom¬ 
ing  good  now.  However,  the  pack  is  not 
yet  in  the  cans.  Will  start  in  about  ten 
days. 

PORT  REPUBLIC,  VA.,  August  5th — Crop 
looking  good  but  badly  in  need  of  rain. 

BEANS 

BRIDGEVILLE,  DEL.,  August  5th — String- 
less:  Acreage  15  per  cent  larger  than 
1940.  Crop  very  spotty.  Some  yields 
satisfactory  others  almost  total  failure. 
Believe  total  pack  equal  to  last  year. 

Lima:  Crop  favorable  at  present.  Will 
begin  packing  about  August  25th.  All 
depends  on  weather  from  now  on. 

HUNGERFORD,  PA.,  July  31st — String- 
less:  Crop  short,  toa  long  a  period  of 
hot,  dry  weather.  Now  have  rain  which 
will  save  a  part  of  crop.  Very  difficult 
to  get  sufficient  picking  labor. 

CORN 

GREENFIELD,  IND.,  August  4th — Central 
Indiana  now  looks  like  50  per  cent  of  a 
corn  pack  with  standard  quality  only. 
This  due  to  excessive  heat  and  lack  of 
moisture. 

CENTERVILLE,  IOWA,  August  5th — Acre¬ 
age  larger  this  year  than  average,  but 
the  dry  weather  of  the  past  two  weeks 
is  cutting  the  yield. 

FAIRMONT,  MINN.,  August  5th — Sweet: 
Crop  gives  all  the  appearance  of  a  nor¬ 
mal  crop  for  the  1941  season.  Excessive 
heat  may  have  burned  some  tassels 
causing  short  ears,  but  recent  abundant 
rains  give  prospect  of  an  abundant  crop. 

LANCASTER,  wis.,  August  2nd — Sweet: 
Acreage  needs  rain  badly.  Crop  pros¬ 
pects  now  only  80  per  cent  of  normal 
with  percentage  dropping  daily  on  ac¬ 
count  of  lack  of  moisture.  Upland  corn 
firing  seriously. 
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Bonus  to  Brokers  for  Boosting  your  Brand 

by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade” 


UNDER  the  heading  “Protect  your  own  interests” 
in  July  28th  issue,  I  mentioned  that  we  might  all 
get  several  things  done  that  might  react  to  the 
benefit  of  the  individual  and  the  industry  as  a  whole. 
And  not  be  one  whit  less  patriotic.  Those  of  you  who 
read  the  article  in  question  will  recall  I  stressed  then 
that  we  ought  to  work  toward  getting  the  canners 
name  on  all  buyer’s  labels.  I’ll  admit  there  might  be 
times  when  the  “big  shots”  of  the  canning  industry 
would  look  the  other  way  when  their  goods  were  be¬ 
ing  priced  upon  their  labels  to  the  trade  by  some 
wholesale  grocer  who  was  also  carrying  under  his  firm 
label,  goods  packed  for  him  by  the  national  advertiser 
of  canned  foods.  But  those  embarrassing  moments 
won’t  come  this  year  or  the  next  or  the  next  until  all 
signs  fail. 

However,  under  the  same  caption  as  mentioned 
above,  “Protect  your  own  interests,”  let’s  look  at  an¬ 
other  side  of  this  picture.  It  has  been  years  since  I 
have  even  touched  on  the  aspect  of  sales  representa¬ 
tion,  but  here  goes!  If  you  are  in  earnest  in  wanting 
to  promote  the  sale  of  your  goods  under  your  factory 
labels,  why  not  pay  your  brokers  their  regular  broker¬ 
age  for  their  easy  to  make  sales  and  say  two  per  cent 
more  for  their  hard  to  make  sales.  In  other  words,  pay 
your  three  per  cent  when  they  sell  for  jobbers  label  and 
pay  five  per  cent  when  they  sell  under  your  factory 
labels.  On  the  other  hand,  some  canners  are  already 
so  well  established  they  will  have  to  pay  their  regular 
brokerage  on  sales  under  factory  labels  and  we  suggest 
their  paying  less  than  usual  when  buyers  insist  on 
buying  for  their  private  label. 

If  there  is  any  one  part  of  a  broker’s  life  that  is 
more  full  of  fight  than  any  other,  it  is  that  part  devoted 
to  protecting  his  brokerage  through  thick  and  thin! 
I  can  see  a  lot  of  them  starting  on  their  trade  after 
receiving  your  instructions  as  suggested  with  a  lot 
more  “Wim,  Wigor  and  Witality”  in  their  step  and 
talk  than  they  have  had  on  your  account  for  years. 
Selfishly,  pay  them  for  fighting  your  battle  and  they 
will  put  up  a  scrap  that  will  be  a  wow! 

Let’s  not  be  lily  livered  about  this  matter!  You 
have  foods  the  buyers  want,  you  will  have  more  of 
them,  altogether  you  are  and  will  continue  to  be  a 
pretty  important  fellow  during  the  next  few  years. 
There  is  no  use  attempting  to  deny  this  impeachment, 
the  shoe  fits  so  put  it  on  and  wear  it  well.  Of  course 
you  are  going  to  ask  for  your  goods  about  what  the 
market  indicates  will  be  the  proper  price,  all  things 
taken  into  consideration  and  you  will  be  very  happy  no 
doubt  as  time  goes  on  with  the  prices  you  will  get  for 
your  packs  as  made, 


You  must  not  be  squeamish  about  your  approach  to 
the  buyer,  have  the  matter  out  with  each  one  at  the 
first  opportunity.  You  will  not  get  very  far  with  it 
at  first  but  if  you  keep  hammering  away  at  your 
trade,  sooner  or  later  one  after  another  will  give  in 
and  you  will  be  going  places.  You  have  nothing  to 
loose  at  present,  few  buyers  are  going  to  throw  a 
possible  source  of  supply  of  canned  foods  out  of  the 
window  and  after  all,  a  man  can  not  be  blamed  for 
protecting  his  own  business.  You  have  done  a  good 
job  in  the  past — supplying  canned  cherries  to  a  large 
mid  west  jobber.  He  in  turn  has  built  quite  a  reputa¬ 
tion  for  quality  under  his  “Little  Dicken’s  Label”  and 
especially  in  cherries.  Now  suppose  during  the  com¬ 
ing  year  he  finds  another  source  of  supply  for  canned 
cherries  that  seems  to  be  almost  as  good  as  your’s 
have  been.  He  decides  to  place  the  business  with  this 
newcomer  and  you  are  out  in  the  cold,  having  to  start 
all  over  again  developing  a  volume  market  lost  on  ac¬ 
count  of  the  vagaries  of  a  single  buyer. 


HOLD  A  MARKET  WON 

Over  the  time  he  has  been  buying  your  cherries  for 
his  private  label,  as  I  say,  this  buyer  has  developed 
quite  a  reputation  for  the  quality  of  the  cherries  under 
his  label.  This  reputation  will  carry  a  somewhat  in¬ 
ferior  pack  for  a  year  or  so  if  need  be,  while  you  are 
selling  your  packs  for  less  to  some  other  buyer  for 
private  label.  Your  quality,  your  integrity,  your  sales 
and  even  merchandising  efforts  helped  build  this  job¬ 
bers  business,  you  are  entitled  to  your  continuing  share 
in  it.  Insure  this  by  seeing  that  your  factory  label 
is  sold  whenever  possible  or,  that  your  name  as  packer 
appears  on  every  label  you  pack  for  buyers. 

This  is  an  opportunity  that  may  not  come  again  in 
a  life  time,  certainly  not  in  yours  and  mine.  The 
world  needs  what  we  can  give  it,  good  wholesome 
foods,  protected  against  spoilage  and  contamination, 
the  folks  in  the  world  are  entitled  too,  to  know  for 
sure  who  packs  the  good  food  they  like.  They  do  know 
this  when  they  enjoy  canned  peaches  put  up  in  Cali¬ 
fornia  by  the  Del  Monte  Packing  Corporation  or 
Libby’s  Fancy  Red  Salmon  packed  by  Libby  McNeil 
and  Libby.  But  when  they  buy  a  can  of  corn  you 
have  packed  so  very  carefully  for  buyer’s  label,  they 
have  only  the  assurance  they  have  purchased  some  of 
the  many  foods  packed  for  So  and  So.  And  the  one 
thing  that  all  parties  to  the  transaction  may  be  most 
certain  of  is  that  the  next  time  the  consumer  and  pro¬ 
duct  get  together  another  year,  the  product  will  not  be 
the  same  as  the  one  bought  the  previous  year. 
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If  quality  is  at  fault,  responsibility  is  placed  it  is 
true,  at  the  door  of  the  distributor  whose  name  the 
label  bears  but  that  it  not  all.  Instead  of  holding  the 
jobber  responsible  the  product  is  more  apt  to  suffer, 
not  the  jobber.  The  canners  as  a  whole  take  the  rap 
and  consumption  of  canned  foods  lags  on  the  part  of 
one  consumer  at  any  rate.  Start  your  brokers  think¬ 
ing  about  the  extra  brokerage  they  will  earn  on  sales 
under  your  factory  label  and  watch  them  plan  and 
contrive  to  start  the  campaign. 

Their  probable  chief  objection  to  the  plan  is  that  of 
the  price  cutting  of  a  brand  not  controlled  by  a  jobber. 
Well,  that  is  what  you  would  still  have  when  the  fac¬ 
tory  label  was  sold  to  a  single  jobber  and  he  alone. 
More  and  more  jobbers  are  willing  to  see  their  dealers 
make  a  profit  and  a  legitimate  one  at  that.  This  may 
be  insured  as  well  while  goods  are  sold  under  a  factory 
label  but  on  a  controlled  basis  as  under  the  old  plan 
when  the  jobber  controlled  a  certain  label. 

A  further  objection  to  the  contracting  for  a  can- 
ner’s  labeled  goods  is  that  of  attempting  to  establish 
an  unknown  brand  on  the  market  where  nationally 
advertised  brands  have  the  advertising  support  in  the 
market  and  demand  as  well.  National  advertising, 
oft  repeated,  produces  consumer  demand  that  in  turn 
is  founded  very  largely  on  the  consciousness  of  uni¬ 
form  quality  under  these  labels  we  know  by  heart. 
Unless  a  jobber  has  been  on  the  market  for  a  great 
many  years,  unless  his  product  has  been  extensively 
advertised  locally  in  the  past,  the  canner’s  label  will 
create  as  much  excitement  in  the  market  as  will  the 
new  one  just  ready  to  be  exploited  for  the  first  time 
under  the  jobber’s  private  label. 

And  bless  your  souls,  if  you  are  successful  in  sell¬ 
ing  your  pack  for  some  time  to  jobbers  who  distribute 
it  on  a  controlled  basis,  what’s  to  hinder  your  doing  a 
little  merchandising  to  help  your  distributor  move 
more  of  your  goods  profitably.  The  time  will  come 
when  the  distributor  will  welcome  sales  plans  and 
ideas  helpful  to  him  in  holding  a  line  paying  him  good 
money.  Work  with  him  at  every  opportunity  and 
apply  any  adaptable  sales  ideas  produced  in  his  terri¬ 
tory  to  all  your  markets  where  they  will  work.  Just 
l)ecause  world  forces  are  unleashed  all  over  the  globe 
is  no  reason  why  we  ought  to  let  our  two  by  four  plans 
go  to  pot.  On  the  contrary,  let  sales  ideas  permeate 
some  General  Headquarters  and  the  maps  of  worlds 
null  change  over  night.  Plan  on  working  construc¬ 
tively  with  your  distributors  in  securing  increased 
onsumer  demand  and  your  map  of  sales  territories 
vill  glow  and  glisten  with  satisfying  results.  Your 
"ales  and  Profits  will  increase  as  you  do  this! 

CALENDAR  OF  EVENTS 

‘  tIGUST  11-12,  1941 — Vegetable  Variety  Field  Days,  U.  S. 
Horticultural  Station  and  Maryland  Experiment  Station, 
Agronomy  and  Horticultural  Farms  near  Beltsville,  Maryland. 

tJGUST  11-12 — Maryland  Vegetable  Field  Days,  U.  S.  Horti- 
'  ultural  Station,  and  Maryland  Experiment  Station,  Plant 
Research  Farms  near  Beltsville,  Maryland. 

’P.CEMBER  11-12 — 56th  Annual  Meeting,  New  York  State 
Ganners  Association,  Location  to  be  announced  later. 


These  plants  are  equipped  with  four  or  six  cylinder  en¬ 
gines  with  fly-ball  governors.  They  produqe  power  which 
can  be  changed  to  meet  the  different  crop  conditions  by 
the  movement  of  a  convenient  lever  without  stopping  the 
engine.  They  are  especially  engineered  to  meet  every 
requirement  for  Viner  Drive. 

All  users  of  these  power  plants  are  highly  pleased  with 
their  performance  and  economy.  You  can  now  drive  a 
two- viner  staton  efficiently  with  a  fuel,  maintenance  and 
depreciation  cost  of  less  than  forty  cents  per  hour.  Other 
sized  stations  in  proportion. 


KEWAUNEE  WISCONSIN 

Established  1880  •  Incorporated  1924 

GREEN  PEA  HULLING  SPECIALISTS 


PROVIDE  ECONOMICAL,  DEPEND¬ 
ABLE,  STEADY  AND  ACCURATELY 
CONTROLLED  POWER 
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In  terms  of  number  of  cases,  all  sizes 
combined,  canners’  unsold  stocks  of  sal¬ 
mon  were  down  91  per  cent  from  last 
year.  The  number  of  cases  of  Alaska  reds 
was  most  reduced,  canners’  stocks  falling 
98  per  cent  and  distributors’  stocks  34 
per  cent.  Salmon  stocks  have  thus  been 
maintained  at  definitely  lower  levels  since 
the  first  of  the  year,  55  per  cent  to  91 
per  cent  lower  for  canners  and  4  per  cent 
to  14  per  cent  for  distributors,  according 
to  the  three  dates  for  which  inventories 
are  available.  Distributors’  stocks  of 
tuna  were  also  off  15  per  cent  and  the 
number  of  cases  of  sardines  decreased  17 
per  cent.  The  decrease  in  distributors’ 
stocks  of  salmon  from  a  year  ago  follows 
the  decrease  of  23  per  cent  reported  be¬ 
tween  July  1,  1939,  and  July  1,  1940, 
while  the  canners’  stocks,  off  91  per  cent 
from  July,  1940,  were,  on  that  date,  al¬ 
ready  25  per  cent  below  1939. 


Stocks  of  canned  tomatoes,  according 
to  distributors  cooperating  in  this  survey, 
were  25  per  cent  greater  than  on  July 
1,  1940.  A  lesser  increase  over  the  1940 
was  also  reported  at  J anuary  1  and  April 
1,  1941,  indicating  a  gain  in  the  relative 
level  of  inventories  of  this  item.  Canners’ 
stocks  of  tomatoes,  however,  decreased 
22  per  cent  from  a  year  ago,  at  which 
date  they  were  already  17  per  cent  below 
the  July,  1939,  level. 


For  all  the  vegetables  on  which  re¬ 
ports  are  available,  the  stocks  of  canners 
showed  greater  variation  than  those  of 
distributors.  The  largest  decrease,  88 
per  cent,  was  in  holdings  of  cases  of  corn 
by  canners.  Decreases  of  86  and  44 
per  cent  were  reported  in  canners’  hold¬ 
ings  of  beans  and  peas.  Stocks  of  toma¬ 
toes  were  down  22  per  cent,  as  noted 
above,  and  all  four  of  these  items  had 
shown  substantial  declines  at  July  1, 
1940,  from  the  same  date  of  1939.  The 
trend  toward  decreased  stocks,  noted  last 
quarter,  is  thus  continued  this  period. 


Both  distributors’  and  canners’  stocks 
of  canned  pears  were  higher  on  July  1, 
1941,  than  a  year  earlier.  Canners’ 
stocks  of  peaches  were  again  in  smaller 
volume  than  at  the  same,  date  one  year 
earlier.  The  decrease  in  cases  of  peaches 
held  by  canners  conforms  to  the  trend 
shown  over  the  last  two  years,  while  the 
increase  in  pears  is  in  line  with  the  in¬ 
creases  indicated  at  January  1,  1941,  and 
April  1,  1941.  Distributors’  stocks  of 
both  peaches  and  pears  were  up,  1  and 
36  per  cent  respectively. 


Canners’  stocks  of  vegetables  shown  in 
this  report  were  compiled  by  the  Nation¬ 
al  Canners’  Association,  while  salmon  in¬ 
ventories  of  packers  were  supplied  by  the 
Association  of  Pacific  Fisheries.  They 
represent  98  per  cent  or  more  of  the  total 
pack.  All  data  for  distributors  and  for 
canners  of  peaches  and  pears  were  com¬ 
piled  by  the  Bureau  of  the  Census.  They 
are  based,  in  each  case,  on  a  representa¬ 
tive  sample. 
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Canned  Foods  Stocks  July  1,  1941 

(Prepared  by  the  Bureau  of  Census  in  cooperation  with  National  Canners’ 
Association  and  the  Association  of  Pacific  Fisheries) 


DISTRIBUTORS’  STOCKS,  SOLD  AND  UNSOLD 


FOUR  SELECTED  CANNED  VEGETABLES 


Number  of  Cases — All  Sizes* 


Per  Cent  Change 
July  1, 1941  July  1,  1941 

Commodity  July  1,  April  1,  July  1,  vs.  vs. 

1941  1941  1940  April  1,  1941  July  1,  1940 

Peas  .  926,899  1,053,993  1,009,624  —12  8 

Corn  .  713,156  1,131,095  1,007,036  —37  —29 

Tomatoes  .  943,661  1,034,646  763,816  —  9  -|-25 

Green  and  Wax  Beans....  315,060  537,063  441,108  — 41  29 


Compiled  by  the  Bureau  of  the  Census. 

‘Based  upon  reports  from  the  same  firms  for  each  date. 

CANNERS’  STOCKS,  SOLD  AND  UNSOLD 
FOUR  SELECTED  CANNED  VEGETABLES 

Number  of  Cases — All  Sizes 


Commodity  July  1,  1941  April  1,  1941  July  1,  1940  April  1,  1940 


Peas  .  1,101,735  a  4,421,657  1,978,928  a  5,261,454 

Corn  .  450,247  3,789,790  3,860,206  8,031,676 

Tomatoes  .  2,323,936  8,040,196  2,983,023  6,770,253 

Green  and  Wax  Beans .  108,877  1,085,563  769,461  2,352,477 


Compiled  by  the  National  Canners'  Association.  Figures  cover  total  industry, 
a  Old  stocks  only. 


DISTRIBUTORS’  STOCKS.  SOLD  AND  UNSOLD.  PEACHES  AND  PEARS 


Commodity 


Number  of  Cases — All  Sizes* 

Per  Cent  Change 
July  1,  1941  July  1,  1941 

July  1,  April  1,  July  1,  vs.  vs. 

1941  1941  1940  April  1,  1941  July  1,  1940 


Peaches  .  537,472  750,229  532,982  —28  +  1 

Pears  .  271,138  289,888  199,379  —  6  +36 


Compiled  by  the  Bureau  of  the  Census. 

‘Based  upon  reports  from  the  same  firms  for  each  date. 

CANNERS’  STOCKS.  SOLD  AND  UNSOLD.  PEACHES  AND  PEARS 

Number  of  Cases — All  Sizes* 


Commodity  July  1,  April  1,  July  1, 

1941  1941  1940 


Peaches  .  220,366  1,179,007  1,368,184  —81  —  84 

Pears  .  460,238  1,125,048  199,029  -59  +131 


Per  Cent  Change 
July  1, 1941  July  1,  1941 
vs.  vs. 

April  1,  1941  July  1,  1940 


Compiled  by  the  Bureau  of  the  Census. 

‘Based  upon  reports  from  the  same  firms  for  each  date. 


DISTRIBUTORS’  STOCKS,  THREE  SELECTED  CANNED  FISH 


Number  of  Cases- 

All  Sizes* 

Per  Cent  Change 

July  1,  1941 

July  1,  1941 

Commodity 

July  1, 

April  1, 

July  1, 

VS. 

V8. 

1941 

1941 

1940 

April  1,  1941 

July  1,  1940 

Salmon,  total . 

289,294 

390,202 

314,161 

—  26 

—  8 

Reds  . 

81,458 

116,456 

124,024 

—  30 

—34 

Pinks  . 

138,701 

190,875 

130,267 

—  27 

+  6 

Other  . 

69,135 

82,871 

59,870 

—  17 

+  16 

Tuna  . 

113,484 

193,179 

133,228 

—  41 

—15 

Sardines,  total . 

152,594 

145,526 

183,167 

+  5 

—17 

California  . 

85,661 

105,143 

100,424 

—  19 

—15 

Maine  . 

53,689 

21,838 

49,315 

+  146 

+  9 

Imported  . 

13,254 

18,645 

33,428 

—  29 

-  60 

Compiled  by  the  Bureau  of  the  Census. 

‘Based  upon  reports 

from  the  same  firms  for  each 

date. 

CANNERS’  STOCKS.  UNSOLD  SALMON 

Number  of  Cases- 

—All  Sizes* 

June  30, 

Mar.  31, 

June  30, 

Mar.  30, 

■  Variety 

1941 

1941 

1940 

1940 

Total  . 

65,727 

363,207 

750,836 

1,369,535 

Alaska  Reds . 

9,280 

43,346 

599,228 

984,688 

26,04? 

111,201 

208,660 

40,417 

111,190 

Other  . 

31,400 

230,170 

Compiled  by  the  Association  of  Pacific  Fisheries. 

!  •  } 

\ 

‘Figures  represent  the  combined 

reports  of  companies  accounting  for  98%  or  more  of  the  total  pack. 
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CONTINENTAL  EARNINGS 

Net  earnings  of  Continental  Can  Com¬ 
pany,  Inc.  and  wholly  owned  subsidiaries 
for  the  twelve  months  ended  June  30, 
1941,  were  $8,670,908  after  deducting 
$8,326,179  for  depreciation,  depletion  and 
estimated  federal  taxes,  J.  F.  Hartlieb, 
president  of  the  company,  announced 
August  4th. 

“The  provision  for  income  taxes  is 
based  on  the  present  law  and,  in  addi¬ 
tion,  there  is  included  therein  an  amount 
for  possible  increase  in  Federal  taxes  on 
1941  income  and  other  contingencies,  in¬ 
cluding  excess  profits  tax,”  he  stated. 

The  earnings,  which  are  based  partly 
on  estimates  and  subject  to  current  year- 
end  adjustments,  were  equivalent  to  $2.88 
a  share  on  2,853,971  outstanding  common 
shai’es,  after  deducting  $450,000  divi¬ 
dends  on  the  $4.50  cumulative  preferred 
stock  which  was  called  for  redemption 
January  2,  1941. 

These  earnings  compare  with  net  earn¬ 
ings  for  the  corresponding  twelve  months’ 
period  ended  June  30,  1940,  which,  after 
deducting  $5,208,758  for  depreciation,  de¬ 
pletion  and  federal  taxes,  amounted  to 
$8,879,628,  equivalent,  after  deducting 
dividends  on  the  preferred  stock  then 
outstanding,  to  $2.80  a  common  share. 

They  also  compare  with  net  earnings 
for  the  twelve  months  ended  March  31, 
1941  of  $8,740,286,  equivalent,  after  de¬ 
ducting  dividends  on  the  preferred  stock 
redeemed  January  2,  1941,  to  $2.83  a 
common  share. 


ANCHOR  HOCKING  MOVES  CLOSURE 
PLANT 

Effective  August  1st,  all  metal  and 
molded  caps  and  sealing  equipment  for¬ 
merly  produced  at  the  Anchor  Hocking 
Glass  Corporation’s  Closure  Division 
Plant  at  Long  Island  City,  N.  Y.,  will 
be  produced  at  the  company’s  Connells- 
ville.  Pa.,  plant. 

The  new  plant  is  a  one-story,  modern 
daylight,  fireproof  factory,  one  of  the 
finest  and  best  equipped  of  its  kind  in 
the  country.  It  permits  an  immediate 
expansion  of  production  facilities,  which 
necessitated  the  move,  permits  of  a  more 
economical  straight-line  production  and 
allows  for  unlimited  expansion  in  the 
future.  Warehouse  facilities  too  have 
been  greatly  enlarged  with  the  result  the 
company  will  be  able  to  carry  a  larger 
stock  of  caps  on  hand  and  thus  be  able 
to  better  and  more  quickly  sei’ve  its 
customers. 

The  Connellsville  plant  is  ideally  lo¬ 
cated,  being  equi-distant  between  New 
York  and  Chicago.  It  is  nearer  to  the 
company’s  sources  of  supply  and  it  is 
served  and  in  turn  can  better  serve  its 
customers  by  five  different  railroads,  the 
B.  &  O.,  P.  R.  R.,  P.  &  L.  E.,  W.  M.  and 
the  P.  &  W.  V.  Three  national  highways 
also  serve  the  new  plant,  Route  40,  Route 
30  and  Route  22  in  addition  to  the  new 
super-highway.  The  Connellsville  air¬ 
port  will  also  be  of  assistance  in  getting 
materials  into  the  plant  or  caps  out  to 
customers  in  a  hurry  when  necessary. 


ENGLAND  GETS  B.  C.  SALMON 

American  distributors,  who  have  con¬ 
sidered  the  possibility  of  buying  Cana¬ 
dian  canned  salmon  to  help  make  up  the 
indicated  shortage  this  year  resulting 
from  the  heavy  demand  on  the  Alaska 
pack  for  Army,  Navy,  and  lease-lend 
requirements,  can  cross  Canada  off  their 
books  as  a  source  of  salmon  supply  dur¬ 
ing  1941. 

Ottawa  reports  state  that  the  British 
Ministry  of  Food  has  closed  a  contract 
with  Canadian  packers  whereunder  75 
percent  of  British  Columbia’s  total  sal¬ 
mon  pack  this  season  will  be  shipped  to 
the  United  Kingdom.  Judged  by  present 
pack  indications,  this  will  leave  only 
some  400,000  cases  of  the  194J  pack  for 
home  requii’ements  in  Canada  this  year. 


ART  AMUNDSON  KILLED  IN  AUTO 
ACCIDENT 

J.  A.  Amundson,  president  and  secre¬ 
tary  of  the  Lange  Canning  Corp.,  Eau 
Claire,  was  killed  in  an  automobile  ac¬ 
cident  late  Sunday  night,  Aug.  3,  about 
one  mile  north  of  Bloomer  on  Highway 
53.  Funeral  services  were  held  on  Thurs¬ 
day,  August  7th,  at  3.00  P.  M.,  from 
Christ  Episcopal  Church,  Eau  Claire. 
Mr.  Amundson,  who  was  a  son-in-law  of 
the  late  G.  J.  Lange,  was  39  years  old 
and  had  been  in  the  canning  business 
about  20  years. 
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NEW  WAY 

LABELERS  and  CASERS 

NEW  WAY  EQUIPMENT  IS  PRECISION  BUILT 

NEW  WAY  LABELERS  are  FAST  .  .  .  DURABLE  .  .  . 
ECONOMICAL.  Speedy  resetting  over  a  wide  range  of  cans. 

NEW  WAY  CASERS  to  fit  EVERY  canner’s  requirements  for 
size  and  speed  .  .  .  new  internal  construction  insures  free 

flow  of  cans  and  uninterrupted  operation. 

NEW-WAY  CANNING  MACHINES  CO. 

HANOVER,  PENNSYLVANIA 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


EQUIPMENT 


Tihhe  lUMinriEiD  Westminster,  Met. 

HUSKERS  —  CUTTERS  — TRIMMERS  —  CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


IS- 


iE  CANNI^vJIJ  TRADE -cAugust.r.U,  194J- 


I  SHAKEP 


AVARS  HI-SPEED  9  Pocket  UNIVERSAL  TOMATO 

and  CUT  STRING  BEAN  FILLER 


JU/CE  DRAIN- 


PLUNCEft  I 
adjustmentX 


JUICE 

BRINEP 


For  filling  whole  tomatoes 

Measures  each  can  full  alike  without 
crushing 

Larger  hopper  and  longer  shaker.  Fills 
more  whole  and  even 

Large  juice  pan — Double  valve  juicer 

Soon  pays  for  itself  in  labor  saved  over 
hand  fill 

Capacity  up  to  180  cans  per  minute. 

Also  make  a  7  pocket  Filler  for  tomatoes 
and  cut  string  beans. 

Prices  on  request 

AVARS  MACHINE  COMPANY 
Salem,  New  Jersey 


Another 


and  More  Sciencos 

"K^OST  canners  remember  the  first  primitive 
Science  Depositor  which  we  proudly  intro¬ 
duced  as  a  startling  innovation  in  the  canning  in¬ 
dustry  over  a  decade  ago.  Perhaps  you  are  one 
of  the  continuous  users  of  Science  Depositors  and 
Science  Saltabs*  who  have  watched  the  yearly 
improvements  resulting  in  the  present  highly  per¬ 
fected  system  of  tablet  salting. 

Even  that  first  crude  Science  Depositor  was  prac¬ 
tical  and  dependable;  every  subsequent  model  has 
been  increasingly  so.  It  is  natural  that  all  those 
years  of  yeoman  service  to  the  canning  industry 
should  have  resulted  in  an  army  of  faithful  users. 

Now,  even  before  the  seasonal  rush  is  completed, 
we  are  making  plans  to  increase  our  facilities  so 
that  Scienco  Saltabs  will  be  available  to  an  in¬ 
creased  number  of  canners  for  next  year's  pack. 

Thanks  for  your  business;  call  on  us  any  time  you 
run  into  a  salting  problem. 

*/teg.  U.  S.  Pat.  Off. 

SCIENTIFIC  TABLET  CO.,  DIV. 

THE  G.  S.  SUPPIGER  COMPANY 

1530  Hadley  St.,  ST.  LOUIS.  MISSOURI 


Pack 


H 
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THE  CANNED  FOODS 


WEEKLY  REVIEW 

Season  Unfavorable  Just  Now — Condition 
of  Crops — Keep  Crop  Reports  Coming — 
The  Situation  on  Stringless  Beans,  Corn 
and  Tomatoes — You  Name  Your  Own  Prices. 

CROPS  AND  PACKS — When  the  ac¬ 
tive  canning  season  arrives,  and 
canning  crops  are  commencing  to 
be  harvested,  then  the  real  condi¬ 
tion  of  the  crops  shows  up.  Early 
in  the  planting  or  seeding  season 
this  year  it  was  very  dry  and  ex¬ 
cessively  hot,  you  will  recall.  Then 
came  a  period  of  good  rains  and 
normal  heat  —  interspersed  with 
cold  and  even  frost  in  instances — 
but  hopes  began  to  rise.  The  pea 
crop,  for  instance,  sulTered  from 
this  first  visitation  but  caught  the 
better  weather  and  came  through 
quite  well.  Not  so  beans,  and  now 
corn  and  tomatoes.  The  past  two 
weeks  or  more  have  been  too  exces¬ 
sively  hot,  and  too  dry,  and  the  re¬ 
sults  are  now  plainly  showing  in 
many  of  the  leading  heavy  canning 
regions. 

All  this  is  clearly  shown  in  the 
various  canned  foods  market  re¬ 
ports,  and  in  the  Crop  Reports,  and 
need  not  be  repeated  here.  Inciden¬ 
tally,  when  canners  begin  to  get 
bu.sy  over  their  kettles  many  of 
them  neglect  these  Crop  Report  re¬ 
plies.  And  apparently  some  fear 
that  their  names  will  be  published. 
This  we  never  do;  nor  do  we  use 
unsigned  (anonymous)  reports. 
We  give  the  information  exactly  as 
received,  and  invariably  the  place 
and  the  date,  as  otherwise  the  in¬ 
formation  is  largely  useless.  Please 
don’t  get  so  busy  as  to  neglect  this 
highly  important  news  feature, 
nore  necessary  this  year,  appar- 
mtly,  than  ever  before.  Send  in 
v^our  Crop  Reports — we  pay  all  the 
‘xpenses — and  make  them  as  com¬ 
plete  as  you  would  like  them  from 
•ther  canners! 

BEANS — They  are  trying  to  be 
usy  on  stringless  beans,  but  they 
re  meeting  stiff  opposition  from 
he  green  market  buyers,  and  the 
rop  is  limping  along  under  the 
iryness  and  the  heat.  This  seems 


to  be  quite  general,  from  the  At¬ 
lantic  coast  to  Wisconsin  and 
Minnesota,  although  the  latter 
State  seems  to  be  getting  some¬ 
what  better  weather  (that  is  better 
canning  crop  weather)  than  its 
neighbors. 

Present  prices  for  stringless 
beans  seem  “outrageously  high” 
to  the  buyers,  and  yet  “outrage¬ 
ously  low”  to  the  canners.  The 
great  Baltimore  canners,  always 
heavy  producers  of  stringless 
beans,  buy  a  large  portion  of  their 
crop  on  the  early  morning,  daily, 
wholesale  market.  These  and  other 
crops  are  moved  in  by  trucks  from 
nearby  growing  regions.  When 
standard  cut  stringless  beans  were 
selling  at  52V->c  per  doz.,  canners 
were  buying  them  in  truck  lots  at 
about  20c  per  bushel.  The  govern¬ 
ment  market  reports  of  this  whole¬ 
sale  market  this  week  say :  “Truck 
rects.  mod.  Nearby  bu.  hamp, 
green  round  stringless  $1.15- 
$1.40.”  If  you  can  find  any  profit 
in  2s,  standard  cut  beans,  at  90c 
you  must  be  a  St.  Anthony. 

CORN — The  growing  corn  crop 
can  stand  a  lot  of  hot  weather,  if 
the  intense  heat  does  not  hit  the 
crop  just  as  it  is  tasseling,  thereby 
killing  the  pollen,  thereby  produc¬ 
ing  nubbins,  or  only  partially  filled 
out  ears.  But  reports  at  hand  say 
the  crop  is  being  so  badly  affected 
that  corn  canners,  who  had  been 
somewhat  willing  sellers  of  futures, 
have  been  compelled  to  withdraw 
from  the  market.  Corn,  you  know, 
has  but  one  crop,  unlike  tomatoes, 
for  instance,  or  even  stringless 
beans  to  a  less  degree,  which  can 
recover  from  early  injury  and  go 
on  producing.  Possibly  for  the 
benefit  of  buyers  and  other  inter¬ 
ests,  if  we  said  that  corn  sets  but 
one  crop  they  would  understand 
better.  Under  cool  weather,  with 
occasional  rains,  the  growers  can 
make  two  and  sometimes  three 
pickings  of  the  corn  crop,  but  it  is 
all  from  the  one  setting,  some  ears 
being  earlier,  or  later,  than  others. 
Good  weather  from  now  on  can  re¬ 
sult  in  better  yields,  as  the  ears  fill 
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out  better.  There  is  a  good  acre¬ 
age,  and  it  is  to  be  hoped  a  good, 
big  pack  will  be  made.  Note  that 
the  government  is  calling  for  bids 
on  a  goodly  amount  of  canned  corn. 

TOMATOES — The  first  early  set¬ 
ting  of  tomatoes  was  largely  lost 
because  of  the  heat  and  the 
drought.  As  a  result  the  tomatoes 
which  are  now  beginning  to  come 
to  the  canneries  in  fairly  generous 
supplies,  are  mostly  of  poor  qual¬ 
ity.  They  are  runted,  show  disease 
marks  and  are  more  like  the  usual 
tail-end  of  the  crop  than  the  be¬ 
ginning.  Where  the  plants  with¬ 
stood  the  early  bad  weather,  or 
were  replanted  and  got  a  good 
start,  they  look  very  promising, 
and  given  good  weather  may  give 
a  good  account  of  themselves.  But 
that  the  canners  may  come  even 
near  the  desired  15  million  extra 
cases,  or  more,  there  does  not  seem 
to  be  a  chance.  Ideal  weather,  clear 
up  into  the  end  of  November, 
together  with  the  evident  very 
good  effort  of  old  tomato  canners 
and  of  the  new  ones  who  have  gone 
in  to  help  the  good  cause,  will  im¬ 
prove  the  showing,  but  it  will  be  a 
miracle  if  we  get  enough  canned 
tomatoes.  Up  and  at  ’em,  boys, 
and  don’t  slacken  your  pace  for  one 
moment.  But  pack  ’em  nice !  Sorry 
if  you  have  sold  your  birthright  for 
a  mess  of  pottage  (futures  at 
low  prices  before  you  could  know 
the  costs),  but  maybe  the  govern¬ 
ment  may  come  along  and  com¬ 
mandeer  your  pack,  and  pay  you  a 
price  that  will  get  you  out,  for  they 
want  canned  tomatoes.  Go  slow 
in  shipping  your  pack,  you  know: 
to  see  that  there  are  no  swells,  or 
anything  wrong  which  you  would 
not  want  to  get  out,  etc.,  etc.  And 
get  your  bids  into  the  government 
on  futures  for  all  you  may  hope  to 
get  beyond  those  already  sold.  It 
is  your  best  and  least  troublesome 
customer,  and  a  patriotic,  humani¬ 
tarian  duty  as  well. 

MARKET  PRICES — It  is  the  general 
impression  that  buying  is  quiet, 
but  don’t  let  anyone  tell  you  that 
it  is  asleep.  Just  make  a  slight  cut 
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in  the  price  of  anything  in  the 
canned  foods  line,  and  you  will  see 
how  quickly  the  hungry  fish  will 
bite. 

Prices  and  conditions  are  well 
covered  in  the  following  market 
reports.  These  together  with  ref¬ 
erence  to  our  pages  of  canned 
foods  prices,  as  full  as  it  is  possible 
for  us  to  report,  will  give  you  the 
real  condition  of  the  market. 


NEW  YORK  MARKET 

Higher  Prices  Forced  by  Increased  Costs — 
Buyers  See  No  Possibility  of  Lower  Prices — 
No  Weakness  in  Tomatoes — Southern  Peas 
in  Better  Demand  —  Disappointing  Bean 
Pack  —  Buyers  Seek  Future  Corn  —  Blue¬ 
berries  High — Taking  Fruits — Apple  Pro¬ 
ducts  Short — Canners  Reluctant  Sellers  of 
Berries — All  Fish  Very  Firm 

By  “New  York  Stater” 

New  York,  August  8,  1941. 

THE  SITUATION — Notwithstand¬ 
ing  the  efforts  of  the  Administra¬ 
tion  to  hold  down  consumer  goods 
prices,  it  is  quite  evident  that 
canned  foods  will  cost  the  consum¬ 
er  considerably  more  during  the 
coming  season  than  was  the  case  a 
year  ago,  and  the  higher  basis  is 
amply  justified  by  increased  costs 
of  production.  Evidence  that 
canned  foods  prices  are  being 
closely  watched  is  not  lacking, 
however,  and  the  “big  stick”  will 
probably  be  swung  in  a  few  in¬ 
stances  when  and  if  Washington 
authorities  feel  that  the  situation 
is  getting  out  of  hand. 

Canned  foods  markets  were 
showing  continued  firmness  during 
the  current  week,  with  prices  still 
on  the  up-side.  Canners  are  of¬ 
fering  new  pack  Alaska  salmon  at 
prices  guaranteed  against  formal 
opening,  with  indications  that  rela¬ 
tively  little  will  be  available  for 
the  civilian  trade  after  the  Army, 
Navy,  and  lease-lend  requirements 
have  been  fulfilled.  Canned  vege¬ 
tables  were  attracting  increasing 
attention  this  week,  and  the  entire 
canned  fruit  line  was  showing 
strength. 

A  CORRECTION — In  the  New  York 
Market  of  our  isue  of  July  28th, 
page  20,  sweetened  orange  juice 
was  quoted  at  75c.  Dr.  Phillips 


Company,  and  other,  immediately 
called  attention  to  this  obvious  mis¬ 
take,  and  our  Correspondent  takes 
the  blame,  as  a  slip  of  the  types  and 
failure  to  more  carefully  check 
copy.  He  said  the  price,  then, 
should  have  been  85c  and  “this 
week  would  be  nearer  $1.05,  so 
rapidly  has  the  market  advanced.” 
And  a  rebuff  to  our  copy  and 
proofreaders. 

THE  OUTLOOK — Distributors  are 
now  convinced  that  no  important 
recessions  in  canned  foods  prices 
are  to  be  looked  for  this  season, 
and  demand  is  on  the  up-grade. 
With  canners  slowly  increasing 
their  offerings  from  the  new  pack, 
the  outlook  favors  a  brisker  trad¬ 
ing  market  even  before  the  Labor 
Day  holiday — which  traditionally 
marks  the  dividing  line  between 
the  slow  summer  market  and  the 
rather  active  fall  trading  season. 
Jobbers  are  still  building  inven¬ 
tories,  wherever  possible,  and  are 
actively  seeking  futures. 

TOMATOES  —  Pack  progress  re¬ 
ports  from  the  Tri-States  are  com¬ 
ing  in  for  careful  study,  and  there 
is  nothing  in  the  picture  to  indi¬ 
cate  that  any  weakening  in  price 
is  in  prospect.  The  market  for 
standards  remains  generally  held 
at  45  cents  for  standard  Is,  75  to 
80  cents  for  2s,  $1.07i/j  to  $1.10 
for  21/2S,  and  $3.30  to  $3.35  for  10s, 
f.  o.  b.  canneries,  with  demand 
picking  up.  New  York  State  can¬ 
ners  are  not  yet  quoting  new  pack, 
except  on  inquiry  with  specifica¬ 
tions,  and  scattered  lots  of  carry¬ 
over  goods  are  cleaning  up  at  85 
cents  for  standard  2s  and  $3.90  for 
10s,  at  canneries. 

PEAS — An  improved  demand  for 
Southern  standards  has  been  in 
evidence  and  the  market  is  well 
held  with  standard  ungraded  or  4- 
sieve  Alaskas  held  at  85  cents  and 
standard  sweets  at  90  cents,  f.  o.  b. 
canneries.  No.  10s  are  likewise  in 
good  demand,  standard  Alaskas 
generally  being  quoted  at  $4.50, 
and  sweets  generally  at  $5.00  and 
upwards.  New  York  State  packers 
have  advanced  their  prices  on  peas, 
with  2-sieve  fancy  sweets  now  up 
to  $1.40,  3-sieve  being  listed  at 
$1.30  and  4-sieve  at  $1.20.  Buyers 
are  inclined  to  look  for  Wisconsin 


peas,  rather  than  state  goods,  as 
the  former  can  be  bought  to  better 
advantage  in  the  current  market. 

BEANS — The  backward  pack  of 
cut  stringless  beans  in  the  South 
is  reflected  by  a  paucity  of  offer¬ 
ings,  and  the  market  is  strong  in 
all  quarters.  Standard  cut  green 
are  firm  at  90  cents  minimum  for 
2s,  with  10s  at  $4.25  to  $4.50, 
while  extra  standard  2s  cannot  be 
had  below  $1.00,  and  standard  cut 
wax  are  held  at  95  cents,  cannery, 
by  most  sellers.  New  York  State 
packers  are  holding  back  on  prices 
for  new  pack  beans. 

CORN — More  interest  in  future 
corn  is  reported,  and  some  busi¬ 
ness  is  reported  on  standard 
crushed  at  80  cents,  with  buyers 
still  seeking  offerings  at  2V2  to  5 
cents  under  this  figure.  On  extra 
standards,  85  cents  for  2s  is  bot¬ 
tom  in  the  futures  market,  while 
fancy  corn  lists  at  a  minimum  of 
$1  for  late  August,  early  Septem¬ 
ber  delivery,  f.  o.  b.  Southern 
canneries. 

KRAUT  STRONGER — Heavy  gov¬ 
ernment  buying  has  firmed  up  the 
market  for  canned  kraut,  and  with 
a  short  cabbage  yield  anticipated, 
packers  are  showing  stronger 
price  views.  For  prompt  ship¬ 
ment,  2i/>s  are  now  generally  firm 
at  75  cents,  while  10s  hold  at  $2.75, 
f.  o.  b.  canneries. 

BLUEBERRIES  OPEN  HIGH — Maine 
canners  are  offering  1941  pack 
blueberries  at  prices  substantially 
over  1940  levels,  10s  in  syrup  being 
quoted  at  $9.00,  with  water  pack  at 
$8.50,while  on  No.  2s  $1.70  is 
quoted  on  juice  pack  and  $1.90  for 
syrup  pack,  f.  0.  b.,  canneries.  De¬ 
mand  at  these  figures  has  been 
limited  thus  far. 

CALIFORNIA  FRUITS — Buyers  are 
still  picking  up  new  pack  peaches 
to  round  out  assortments,  and 
fancy  halves  continue  strong  at 
$1.95  for  coast  shipment,  with 
choice  at  $1.85.  New  pack  cots 
are  meeting  with  a  fair  call,  at 
$1.95  minimum  on  fancy  halves 
and  $1.85  on  choice.  Fruits-for- 
salad  are  well  sold  from  the  new 
pack,  and  fruit  cocktail  is  moving 
better.  Pears  are  rather  quiet  at 
the  moment,  and  the  same  holds 
true  of  cherries. 
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R.s.p.  CHERRIES  SHORT — Limited 
offerings  of  new  pack  r.s.p.  cher¬ 
ries  are  reported,  and  reports  from 
up-State  indicate  that  substantial¬ 
ly  90%  of  this  year’s  crop  has 
moved  to  cold  processors.  For  the 
canned,  in  water,  303s  are  held  at 
$1.35,  2s  at  $1.55,  and  10s  at  $8.25 
to  $8.50,  f.  0.  b.,  canneries. 

APPLE  PRODUCTS  SHORT  —  Can- 
ners’  holdings  of  apples  and  apple 
sauce  are  reported  well  sold  up, 
and  the  market  is  showing  further 
strength.  New  York  State  canners 
are  offering  fancy  sliced  10s  in  a 
limited  way  at  $5,  f.  o.  b.,  can¬ 
neries,  with  sliced  2s  at  90  cents. 
On  applesauce,  the  New  York  State 
market  has  gone  to  85  cents  on 
fancy  2s  and  $4.25  on  10s,  at 
canneries. 

BERRIES  NOMINAL — New  York 
State  and  Michigan  canners  have 
made  but  a  very  limited  pack  of 
berries  this  season,  due  to  high 
prices  for  the  fruit,  and  no  open- 
market  quotations  have  been  made. 
It  appears  probable  that  the  en¬ 
tire  pack  will  go  to  fill  s.  a.  p. 
contracts. 

SALMON — With  Government 
agencies  indicating  that  about 
1,250,000  cases  of  new  pack  Alaska 
salmon  will  be  required  for  the 
Army,  Navy,  and  lease-lend  ship¬ 
ments  to  England,  only  small  quan¬ 
tities  will  be  available  for  trade 
distribution  this  season.  Canners 
are  quoting,  subject  to  confirma¬ 
tion  and  guaranteed  against  formal 
opening,  $3.50  for  fancy  red  tails, 
$2.00  for  pinks,  and  $1.90  for 
chums.  It  is  considered  possible, 
however,  that  reds  will  not  open 
over  $3.00,  due  to  pressure  from 


Washington  price-control  agencies, 
which  have  asked  the  canners  to 
hold  down  prices  as  much  as 
possible. 

TUNA  —  Cutting-off  of  imports 
from  Japan,  coupled  with  the 
strong  statistical  position  of  the 
West  Coast  market,  points  to  a 
higher  basis  for  tuna.  California 
Packing  Corporation  has  with¬ 
drawn  from  the  market  on  this 
item,  and  other  canners  are  in  po¬ 
sition  to  offer  only  in  a  limited 
way. 

OTHER  FISH — Sardines  and 
shrimp  hold  strong,  with  little 
available  for  cannery  shipment, 
and  Jap  crab  meat  is  entirely 
cleared  from  first  hands  in  this 
country. 


CHICAGO  MARKET 

Heat  and  Dryness  Hurting  Crops — Damage 
To  Corn  Causes  Canners  to  Withdraw — 
Peas  Strong — ^Tomato  Canners  Heavily  Sold 
on  Futures — Bean  Crop  Hurt — Asparagus 
Largely  Sold  —  Buying  Beets  —  Sauerkraut 
Steady  —  Canners  Still  Out  on  Fruits  — 
Prunes  in  Government  Buying  —  Sardine 
Prices  Meet  Ready  Acceptance. 

By  “Illinois” 

Chicago,  August  8,  1941. 

THE  WEATHER — It’s  been  alto¬ 
gether  too  hot  and  dry  throughout 
the  Mississippi  Valley  and  all 
growing  crops  have  suffered — re¬ 
ports  in  the  newspapers,  notwith¬ 
standing.  Damage  has  been  par¬ 
ticularly  true  in  sweet  corn,  green 
and  wax  beans,  beets,  and  in  some 
districts,  tomatoes. 


The  writings  of  Mark  Twain  are 
frequently  referred  to  when  un¬ 
usual  weather  conditions  prevail, 
but  rarely  is  that  great  Hoosier 
poet,  James  Whitcomb  Riley,  quot¬ 
ed.  Here  is  one  verse  of  his  poem : 

“Us  farmers  in  the  country, 
as  the  seasons  go  and  come. 

Is  purty  much  like  other  folks 
— we’re  apt  to  grumble 
some ! 

The  spring’s  too  back’ard  fer 
us,  er  too  for’ard — ary 
one — 

We’ll  jaw  about  it  anyhow, 
and  have  our  way  of  none ! 

The  thaw’s  set  in  too  suddent ; 
er  the  frost’s  stayed  in  the 
soil 

Too  long  to  give  the  wheat  a 
chance,  and  crops  is  bound 
to  spoil! 

The  weather’s  eether  most  too 
mild,  er  too  outrageous 
rough. 

And  altogether  too  much  rain, 
er  not  half  rain  enough!” 

(More  of  this  poem  later.) 

CORN — Interest  in  the  trade  has 
centered  in  the  corn  pack,  which  is 
now  under  way  throughout  all  of 
the  principal  sweet  corn  producing 
sections  of  the  central  West.  North¬ 
ern  Illinois  and  Wisconsin,  from 
latest  reports,  have  not  been  dam¬ 
aged  to  date,  but  if  continued  hot 
and  dry  weather  prevails,  the  crop 
will  be  cut.  Central  Illinois,  Cen¬ 
tral  and  Southern  Indiana,  as  well 
as  Central  and  Southern  Ohio,  have 
all  been  damaged  and  estimates 
vary  from  10  to  20  per  cent. 

As  a  result  of  the  weather  con¬ 
ditions,  most  corn  canners  are 
completely  withdrawn  from  the 
market  and  there  is  little  business 
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actually  being  booked.  Belated 
buyers  who  did  not  cover  their 
wants  early,  as  well  as  others  who 
desire  to  add  to  their  commitments, 
have  been  seeking  all  grades  of 
corn,  particularly  No.  10  tin  cream 
style  golden  as  well  as  No.  10 
cream  style  white,  along  with  No.  2 
tin  and  No.  1  tin  whole  kernel 
golden. 

Should  more  favorable  growing 
conditions  prevail  from  here  on, 
there  should  be  a  goodly  pack 
recorded  as  increased  acreage,  plus 
a  good  start  that  the  crop  enjoyed, 
will  bring  the  total  pack  well  up  to 
sizable  figures. 

Some  buyers  say  that  the  pea 
packing  season  started  out  in  the 
same  way  but  everyone  knows  how 
it  wound  up  with  the  largest  pack 
on  record. 

PEAS — A  wide  demand  continues. 
Chicago  buyers  also  have  entered 
the  market  on  items  like : 

No.  1  tin  fancy  No.  3  Alaskas. 

No.  2  tin  fancy  No.  3  Alaskas. 
as  well  as  other  grades  and  siftings 
in  No.  10  tins,  both  the  early  as 
well  as  lates. 

No.  2  tin  standard  Early  Junes 
or  No.  4  Alaskas  are  hard  to  find 
under  871/2C  to  90c  Wisconsin  fac¬ 
tory.  The  composite  pea  situation 
today  is  one  of  firmness  with  some 
canners  having  been  forced  to 
make  short  deliveries  on  certain 
numbers. 

TOMATOES  —  With  the  canning 
season  about  to  get  under  way  in 
Indiana  and  surrounding  States, 
some  confusion  rules  in  the  market 
and  because  canners  don’t  know 
what  to  do.  All  of  them  have  sold 
more  heavily  of  futures  than  in  the 
past  eight  or  ten  years.  They 
would  like  to  add  to  their  bookings 
upon  the  basis  of  present  asking 
prices  but  are  afraid  to  do  so. 

On  the  other  hand,  buyers  are 
somewhat  afraid  they  might  not 
obtain  deliveries  against  future 
contracts  and  they  don’t  know 
whether  to  buy  more  or  not. 

All  in  all,  the  market  is  devoid  of 
actual  trading.  A  demand  for 
No.  10  tins,  both  standard  and 
extra  standard  tomatoes,  has  been 
noted  during  the  past  week  with 
few  if  any  sellers.  One  would  call 
the  asking  prices  today: 


Indiana  tomatoes,  standard: 

No.  2  tin . $  .771/2  factory 

No.  21/2  tin....  1.05  factory 

No.  10  tin .  3.50  factory 

Indiana  tomatoes,  extra  standard : 
No.  10  tin .  3.75  factory 

GREEN  &  WAX  BEANS — Reports 
from  Wisconsin  are  not  encourag¬ 
ing.  Wax  beans,  due  to  the  con¬ 
tinued  heat  and  drought,  have  been 
cut  severely.  There  is  time  for 
green  beans  to  come  through  if  rain 
is  had.  Your  reporter  tried  to 
learn  of  prices  applicable  to  Wis¬ 
consin  and  Michigan  packing,  but 
was  met  with  the  statement,  “Can¬ 
ners  are  withdrawn  and  we  haven’t 
anything  to  quote.” 

ASPARAGUS  —  Trading  is  of  a 
hand-to-mouth  character  due  to 
many  items  in  the  line  completely 
gone.  Balance  of  unsold  stocks  is 
selling  slowly  but  steadily,  and  in 
some  instances  at  above  the  open¬ 
ing  list. 

One  thing  is  sure,  if  consumer 
demand  for  asparagus,  even  at  the 
higher  retail  price  levels,  is  the 
same  as  during  the  past  twelve 
months,  there  will  not  be  enough 
asparagus  to  go  the  rounds. 

BEETS — This  crop  has  also  been 
hit  by  the  continued  heat  and 
drought  in  Wisconsin.  Buyers 
realizing  that  beets,  like  everything 
else  in  the  canned  food  line  thus 
far,  are  likely  to  record  advances, 
have  been  liberal  buyers  during 
the  past  week.  Some  quotations 
are:  Fancy  Diced  Beets: 

No.  2  tin . $  .771/2  factory 

No.  21/0  tin . 871/2  factory 

No.  10  tin .  3.50  factory 

PIMIENTOS  —  Unfavorable 
weather  has  continued  in  the 
Georgia  pimiento  fields.  Like  Old 
Mother  Hubbard’s  Cupboard,  the 
market  is  bare  of  last  year’s 
pimientos  and  the  trade  are  pa¬ 
tiently  awaiting  deliveries  of  the 
new  crop.  Packing  in  Georgia  is 
scheduled  to  get  under  way  in  ten 
days. 

SAUERKRAUT  —  Steady  markets 
rule.  Cabbage  has  not  fared  so 
well  during  the  present  stretch  of 
unfavorable  weather.  No.  21/2  fancy 
sauerkraut  is  quoted  at  75  to  80c 
Midwest  factory. 


CALIFORNIA  FRUITS — Very  few 
canners  have  re-entered  the  mar¬ 
ket.  Meanwhile,  buyers  have  been 
seeking  No.  10  solid  pack  clings  as 
well  as  No.  10  water  clings.  On 
the  former,  $6.25  has  been  offered 
and  on  the  latter,  $5.25.  These 
f.  o.  b.  Coast. 

One  report  had  it  that  No.  21/2 
choice  yellow  cling  peaches  have 
already  sold  at  $1.95.  The  opening 
was  $1,821/2. 

PACIFIC  NORTHWEST — The  0PM 
is  going  to  buy  a  substantial  por¬ 
tion  of  the  prune  crop  and  canners 
have  been  importuned  to  bid  on 
upwards  of  a  million  cases.  Spot 
canned  prune  plums  are  all  but 
cleaned  up  and  the  market  on 
No.  21/2  fancies  has  recently  ad¬ 
vanced  from  90c  to  $1.15. 

Pear  bookings  continue  with 
most  canners  sold  as  heavily  as 
they  care  and  especially  on  the 
larger  sizes  of  the  fruit. 

All  berries  are  strong.  Some 
No.  10  blackberries  in  water  for 
later  delivery,  were  sold  at  $6.00, 
Coast. 

FISH — Opening  prices  on  Monte¬ 
rey  sardines  met  with  ready  recep¬ 
tion  by  the  trade.  Japanese  crab 
meat  is  completely  off  the  market 
since  the  executive  order  was  ap¬ 
plied  to  Japanese  funds.  The  salmon 
situation  is  extremely  tight  now 
that  the  Government  is  going  to 
take  a  certain  percentage  of  the 
different  qualities.  Tuna  is  com¬ 
pletely  off  the  market. 

THE  GREAT  INTERSTATE  GROCERY 
CHAIN  “OCTOPUS”  —  Another  car¬ 
toon  has  appeared,  showing  the 
“octopus”  as  the  King,  sitting  in 
his  chair  with  his  long  robe.  Above 
the  cartoon  is  the  caption  “Should 
the  ‘octopus’  be  dissolved?”  Then 
down  below,  the  query : 

“What  are  you  going  to  do  about 
it?” 

“The  ‘octopus’  controls  39.39 
of  all  chain  grocery  sales.” 

“The  ‘octopus’  controls  14.45% 
of  all  retail  grocery  sales. 

“The  ‘octopus’  controls  2.65%  of 
all  retail  sales.” 

Why  don’t  you  write  the  Depart¬ 
ment  of  Justice,  calling  their  atten¬ 
tion  to  this  trust  in  the  making. 
The  figures  are  convincing  when 
you  analyze  them.  Why  hesitate? 
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CALIFORNIA  MARKET 

Buying  Settles  Down  —  Many  Canners 
Withdrawn — Pro  rating  on  Some  Lines 
Likely — More  Than  a  Million  Cases  on 
Government  Orders — Busy  on  Peach  Can¬ 
ning — Output  Below  Expectations — Apricot 
Prices  Revised  —  Cherry  Prices  —  Sardine 
Canning  Begins — Some  Tomato  Prices. 

By  “Berkeley” 

San  Francisco,  Aug.  8th,  1941. 

MARKET — The  sales  departments 
of  California  canning  concerns  are 
scarcely  as  rushed  as  they  were 
two  or  three  weeks  ago,  when  an 
enormous  volume  of  business  was 
booked  within  a  very  short  period. 
They  are  still  busy  but  the  volume 
buying  on  most  lines  is  over  for 
the  season.  Many  canners  have 
withdrawn  on  peaches,  pears, 
fruits-for-salad  and  fruit  cocktail 
and  several  have  sold  up  on  apri¬ 
cots.  Some  who  have  withdrawn 
may  come  back  with  limited  offer¬ 
ings  after  the  packing  season  is 
at  an  end,  but  then,  too,  some  may 
find  that  they  have  oversold  on 
some  lines.  Many  deliveries  this 
season  will  be  on  a  pro  rate  basis, 
despite  the  care  taken  in  accept¬ 
ing  business  offered.  Shipments 
are  going  forward  as  rapidly  as 
space  can  be  secured,  with  rail 
transportation  coming  in  for  more 
attention  than  in  years. 

GOVERNMENT  ORDERS  —  Canners 
are  busy  figuring  on  Government 
orders  and  orders  for  about  a  mil¬ 
lion  cases  of  California  products 
will  be  placed  within  the  next  week 
or  so.  A  feature  of  this  business 
is  the  fact  that  less  insistence  is 
placed  on  grades  and  specifications 
and  on  can  sizes  than  formerly. 
No  longer  is  it  mandatory  that 
peaches  and  apricots  be  delivered 
in  halves  and  halves  only.  Peaches 
may  be  sliced  and  apricots  will  be 
accepted  in  halves,  and  in  whole 
fruit,  both  peeled  and  unpeeled. 
And  if  the  desired  quantities  are 
not  available  in  No.  10  tins.  No. 
21/2S  or  No.  2  will  be  taken  with¬ 
out  question. 

PEACHES  —  The  packing  of 
peaches  is  in  full  swing,  with  every 
effort  being  made  to  handle  all  the 
fruit  available.  The  output  of 


clings  is  proving  a  little  below 
early  expectations,  the  drop  being 
heavier  than  usual.  Cool  weather 
is  being  experienced  in  the  “Peach 
Bowl”  and  this  is  being  blamed 
for  some  of  the  unsatisfactory  con¬ 
ditions  of  the  crop.  Most  canners 
are  still  able  to  offer  Elbert  free¬ 
stones,  but  clings  are  largely  off 
the  market. 

APRICOTS — Holdings  of  apricots 
are  getting  down  to  comparative¬ 
ly  small  quantities  and  most  in¬ 
terests  have  been  revising  their 
price  lists  of  late  in  keeping  with 
the  market.  In  No.  21/2^,  fancy 
halves  are  now  quoted  by  some  at 
$2.10,  and  minimum  prices  on 
choice  now  seem  to  be  $1.85  for 
choice  halves  and  $1.85  for  whole 
peeled.  In  No.  10s  there  has  been 
quite  an  upward  movement  with 
choice  halves  elevated  to  $6.75, 
whole  peeled  to  $6.75,  whole  un¬ 
peeled  to  $5.75  and  solid  pack  pie 
to  $6.75. 

CHERRIES — Under  date  of  Au¬ 
gust  1  the  California  Packing  Cor¬ 
poration  brought  out  tentative 
opening  prices  on  1941  pack  canned 
cherries.  For  Del  Monte  and  other 
featured  brands  the  prices  are : 
Buffet,  90  cents;  No.  1  tall,  $1.55; 
No.  2  tall,  $1.95;  No.  21/2,  $2.65; 
and  No.  10,  $9.00.  Standards  are 
priced  at  $1.30  for  No.  1  tall,  $2.25 
W  No.  21/2?  $8.00  for  No.  10, 

with  choice  in  water  priced  at 
$1.90  for  No.  2  tall.  This  concern 
is  also  quoting  1941  tentative  open¬ 
ing  prices  on  seedless  grapes.  For 
Del  Monte  and  featured  brands  the 
prices  are:  Buffet,  721/2  cents;  No. 
1  tall,  971/4  cents;  No.  2i/),  $1.60; 
and  No.  10,  $5.00.  Standards  are 
quoted  at  $1.35  for  No.  2i/4s,  and 


$4.35  for  No.  10s,  with  the  water 
grade  in  the  No.  10  size  at  $3.50. 

SARDINES — The  sardine  season 
in  the  San  Francisco  and  Monterey 
Bay  areas  got  under  way  on  Au¬ 
gust  1,  but  has  not  progressed  suf¬ 
ficiently  to  give  a  clear  idea  of 
what  size  catches  may  be  expected, 
or  how  the  fish  may  run  to  size  or 
condition.  Considerable  business 
is  being  booked  by  a  few  canners 
on  the  basis  of  $4.10  a  case  for 
No.  1  California  ovals.  It  is  un¬ 
derstood  that  about  1,500,000  cases 
are  wanted  for  shipment"  to  Eng¬ 
land,  or  about  one-half  of  the  nor¬ 
mal  pack. 

SALMON  —  Some  canners  have 
brought  out  prices  on  new  pack 
Alaskan  salmon  and  a  market  is 
being  established  on  the  basis  of 
these.  These  are  largely  $3.25  for 
reds,  $1.75  for  pinks  and  $1.70  for 
chums.  The  pack  is  still  running 
well  behind  that  of  1939. 

PUMPKIN — Prices  on  new  pack 
Oregon  pumpkin  are  making  an 
appearance  and  some  business  is 
being  booked  for  early  shipment. 
Those  of  the  California  Packing 
Corporation  for  Del  Monte  brand 
are:  No.  2  tall,  80  cents;  No.  2i/2> 
921/2  cents;  and  No.  10,  $3.10. 

TOMATOES  —  Tentative  opening 
prices  on  California  tomatoes  have 
been  brought  out  by  some  inter¬ 
ests,  with  these  ranging  higher 
than  spot  prices  on  many  items. 
These  are  largely  on  the  basis  of 
$1.15  for  No.  21/2  standards,  and 
$3.75  for  No.  10s.  One  list  offers 
solid  pack  tomatoes  at  $1.00  for 
No.  Is,  $1.15  for  No.  2s,  $1.55  for 
No.  2i/4s,  and  $5.25  for  No.  10s. 


7a  Oh/i  Heaxte/U,— 

In  answering  advertisements  or  when  mach¬ 
inery  or  supplymen  call,  a  mention  of  THE 
CANNING  TRADE  will  help  us  do  a  better  job 
for  you,  and—  weTl  appreciate  it. 
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GULF  STATES  MARKET 

Shrimp  Season  Opens,  But  No  Shrimp — 
Rained  Out — Canners  Ready — Spot  Shrimp 
Cleaned  Up — New  Prices — Crab 
Supply  Less. 

By  “Bayou” 

Mobile,  Ala.,  August  8. 

SHRIMP  —  The  1941  fall  shrimp 
canning  season  opened  on  schedule 
time,  August  1,  but  shrimp  have 
been  so  scarce  that  no  canning  has 
been  done,  therefore  the  opening 
of  the  shrimp  canning  season  on 
August  1  has  availed  the  factories 
nothing  in  the  way  of  production 
so  far. 

The  heavy  rains  of  the  past 
month  have  freshened  the  water  in 
the  bay  to  the  extent  that  the 
shrimp  have  scattered  to  the  outer 
shores  or  migrated.  Whatever  has 
happened  is  not  known,  but  the 
fact  is  that  there  are  no  shrimp  in 
the  bay  at  present.  It  is  believed 
that  if  the  rain  would  stop  for  a 
week  or  ten  days  that  shrimp  would 
get  plentiful  in  the  bay  and  sound. 

The  few  shrimp  caught  thus  far 
show  that  they  are  larger  in  the 
sound  than  they  are  in  the  bay,  and 
they  are  a  little  more  plentiful  in 
the  bay. 

The  small  quantity  of  shrimp 
caught  up  to  now  has  been  handled 
by  the  raw  headless  shrimp  dealers, 
because  the  boats  have  not  caught 
them  in  sufficient  quantities  to 
warrant  the  canneries  to  operate. 
However,  they  have  their  machin¬ 
ery  and  equipment  ready  to  start 
as  soon  as  the  shrimp  strike  in 
the  bay. 

A  few  of  the  boats  have  been 
trawling  in  the  Gulf  for  the  raw 
market  and  they  have  been  able  to 
get  small  quantities  of  fine,  jumbo 
shrimp,  which  bring  them  fancy 
prices,  otherwise,  it  would  not  pay 
these  boats  to  venture  out  in  the 
Gulf  with  its  hazards  for  the  small 
quantity  of  shrimp  they  are  able 
to  catch. 

As  we  go  into  the  second  week  of 
the  shrimp  canning  season,  it  is 
hoped  that  the  rain  will  let  up,  so 
that  the  bay  and  sound  will  have  a 
chance  to  get  rid  of  some  of  its 


fresh  water  and  get  shrimp  so  that 
the  factories  can  operate. 

The  market  is  practically  cleaned 
up  on  spot  shrimp  and  anxiously 
waiting  for  the  new  pack. 

At  the  beginning  of  the  season, 
the  shrimp  in  the  bay  and  sound 
invariably  run  small  and  medium, 
hence  it  will  most  likely  be  thirty 
days  before  large  shrimp  will  be 
available  in  the  bay  in  any  reason¬ 
able  quantity,  because  as  the  sea¬ 
son  advances,  the  shrimp  grow 
larger  and  they  move  closer  to  the 
Gulf  where  the  water  is  very  deep 
and  salty. 

The  prawn,  which  is  the  largest 
species  of  shrimp,  stay  in  the  Gulf 
practically  all  the  time  and  only 
come  in  the  bay  when  the  water 
there  is  very  salty. 

Quotations  on  the  new  pack 
canned  shrimp  are  out  and  they  are 
$1.40  per  dozen  for  No.  1  small; 
$1.50  for  No.  1  medium;  $1.60  for 
No.  1  large;  and  $2.25  for  glass, 
f.  o.  b.  factory. 

This  is  a  considerable  advance 
over  the  opening  prices  last  year, 
but  the  factories  are  paying  the 
shrimpers  a  higher  price  and  the 
cost  of  operation  of  the  factories  is 
higher  this  year. 

At  any  rate,  the  supply  and  de¬ 
mand  will  decide  and  fix  the  price 
more  firmly  after  the  pack  gets 
under  way. 

CRAB  MEAT — The  production  of 
crab  meat  is  dwindling  down,  which 
is  usually  the  case  at  this  time  of 
the  year.  One  of  the  reasons  is 
that  crabs  get  scarcer  and  the 
other  is  that  some  of  the  crabbers 
knock  off  and  go  shrimping. 

The  peak  of  the  crab  meat  season 
has  been  reached  and  passed,  there¬ 
fore,  the  factor  in  determining  the 
size  of  the  pack  for  this  season  has 
also  been  reached  and  passed.  The 
amount  of  crab  meat  produced 
from  now  to  the  end  of  the  season 
will  have  little  effect  on  altering 
the  quantity  of  the  pack  one  way 
or  another. 

The  price  of  crab  meat  has  held 
up  well  and  is  being  quoted  at  40c 
per  pound  for  the  fresh  white  and 
30c  for  the  claw,  and  $2.25  per 
dozen  for  the  processed  white  and 
$2.00  for  the  processed  claw,  all 
f.  0.  b.  shipping  point. 


TEXAS  SHRIMP  PRICES 

July  30,  1941,  Palacios,  Texas. 

We  give  you  below  our  opening  prices 
on  new  fall  pack  shrimp.  Before  giving 
you  these  prices  may  we  say  that  we  do 
so  with  fear  and  trembling  because  the 
labor  situation  everywhere  is  volcanic. 
We  want  to  impress  on  you  that  all 
orders  must  be  taken  subject  to  our  final 
confirmation.  We  would  much  rather 
not  give  you  prices  at  all  until  we 
actually  have  the  shrimp  packed  and  in 
our  warehouse  but  we  realize  that  you 
do  need  prices  now  in  order  to  at  least 
keep  contact  with  your  trade. 


Whole  and  Broken . $1.30 

Small  .  1.40 

Medium  .  1.50 

Large  .  1.60 

Large — Flat  Lithographed .  1.65 

Jumbos  . 

(Cannot  quote  until  October) 

F.  O.  B.  Palacios 

Swell  Allowance . V^Vc 

Cash  Discount .  1% 


For  your  information,  from  a  produc¬ 
tion  standpoint,  the  labor  situation  is 
extremely  acute.  Army  camps  and  de¬ 
fense  plants  of  various  kinds  cover  the 
South  like  a  blanket  and  because  of  the 
high  wage  scale,  shrimp  plants  as  well 
as  other  industries,  have  been  stripped 
of  labor.  We  need  not  dwell  on  this  sub¬ 
ject  as  all  of  you  are  well  acquainted 
with  the  situation.  We  only  mention  it 
so  that  we  may  again  urge  you  to  be 
cautious  in  your  bookings. 

We  will  have  no  jumbos  available  until 
at  least  October  and  what  the  price  will 
be  then  is  hard  to  predict.  The  freezers 
and  raw  market  on  large  and  jumbos 
has  put  this  size  shrimp  out  of  reach  of 
the  canner  and  we  therefore  prefer  to 
not  quote  on  jumbos  until  we  have  them 
packed.  Wishing  you  a  successful  season 
and  with  our  kindest  regards,  we  are 

CRAWFORD  PACKING  COMPANY. 

HEINZ  IMPROVEMENTS 

Contracts  have  been  awarded  for  some 
$50,000  worth  of  improvement  to  the 
Watsonville,  California,  plant  of  H.  J. 
Heinz  Company. 

MACCONAUCHEY  ON  HAWAIIAN  VISIT 

Harry  MacConaughey,  Vice-President 
and  General  Manager  for  the  Dole 
Hawaiian  Pineapple  Company,  who  is 
making  his  annual  visit  to  the  Company’s 
Honolulu  plant,  was  one  of  the  many  to 
be  served  with  a  cup  of  unsweetened 
pineapple  juice  direct  from  faucets  from 
which  juice  flows  24  hours  a  day  and 
visitors  may  drink  their  fill.  A  regular 
staff  of  attractive  Hawaiian  girl  guides 
show  approximately  30,000  visitors 
through  the  cannery  each  year  to  explain 
how  Dole  Products  are  prepared  for  the 
market.  The  Hawaiian  plant  is  the  larg¬ 
est  fruit  cannery  in  the  world  covering 
about  S3Vz  acres.  It,  too,  is  one  of  the 
most  modern  and  up-to-date  canneries 
in  the  industry,  and  is  open  to  the  public 
for  inspection  every  day  during  the  can¬ 
ning  season. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”;  Central  States  west  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports.  Nominal  means  that  little  or 
none  are  to  be  found  and,  therefore,  there  is  no  market  price. 


CANNED  VEGETABLES^—Continncd 


Eastern 
Low  High 


Canned  Vegetables 


ASPARAGUS 

White  Colossal,  No.  2^ . 

Large,  No.  2% . 

Medium,  No.  . 

Green  Mam.  No.  2  ro.  cans.. 

Large,  No.  2 . 

Medium,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq.. 

Small,  No.  1  sq . 

Green,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Tips,  60/80,  2s . . 

Green  Tips,  40/60,  2s . 

Green  Cuts  and  Tips,  2s . 

Green  Cuts  and  Tips,  10s . 

Green  Cuts,  2s . 


Eastern 
Low  High 


Central 
Low  High 


STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 .  1.10 

No.  10  .  5.00 

Ex.  Std.  Cut  Green,  No.  2 .  1.00 

No.  10  .  4.60 

Std.  Cut  Green,  No.  2 . 90 

No.  10  .  4.25 

Fancy  Whole  Green,  No.  2 .  1.15 

No.  10  .  5.50 

Ex.  Std.  Whole  Green,  No.  2 . 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 .  1.00 

No.  10  .  4.50 

Std.  Cut  Wax,  No.  2 . 95 

No.  10  .  4.25 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.  No.  2 . 

No.  10  . 


LIMA  BEANS 


No.  2  Green  &  White.. 


No.  2  Fresh  White.. 


No.  2  Soaked . 67  Ms  -65 


Whole,  No.  2. 

No.  2%  . 

No.  10  . 

Gut,  No.  2..... 
No.  2t4  . 


No.  10  .  3.15 

Sliced,  No.  2 . 

No.  2%  . 

No.  10  . 

.)iced.  No.  2 . 

No.  10  . 

Shoestring,  No.  2 . 

No.  10  . 


Sliced,  No.  2 . 

. 80 

No.  10  . 

.  3.60 

4.50 

iiced.  No.  2 . 

. 66 

.80 

No.  10  . 

.  3.26 

3.75 

PEAS  AND  CARROTS 

Std.  No.  2 . 

. 70 

.80 

'ancy  No.  2 . . . 

. 96 

1.16 

nominal 

nominal 

nominal 

nominal 


nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 


West  Coast 
Low  High 


1.70 

1.50 

1.60 

1.50 

1.55 

7.50 

7.75 

8.00 

1.32% 

1.40 

1.30 

1.35 

1.15 

1.20 

1.20 

1.30 

1.26 

1.25 

6.00 

6.35 

.80 

.92% 

.90 

.90 

.90 

4.75 

5.00 

.70 

.75 

.72% 

.80 

.80 

.85 

3.25 

3.75 

.67% 

.65 

.90 

1.25 

1.05 

CORN — Wholegrain 

Yellow,  Fancy  No.  2 .  1.06 


12-oz.  vac .  nominal 

No.  10 .  nominal 

Ex.  Std.  No.  2 .  nominal 

No.  10  .  nominal 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 .  nominal 

No.  10  . 

Ex.  Std.  No.  2 .  nominal 

No.  10  .  nominal 

Std.  No.  2 .  nominal 

No.  10  .  nominal 

Shoepeg,  Fancy  No.  2 .  1.05  1.10 

No.  10  .  nominal 

Ex.  Std.  No.  2 . 95  . 

No.  10  .  nominal 

Std.  No.  2 .  .90  .96 


nominal 

nominal 

nominal 

nominal 


3.35 

3.50 

CORN — Creamstyle 

3.40 

3.50 

Yellow,  Fancy  No.  2 . 

.  nominal 

3.30 

3.40 

No.  10  . 

.  nominal 

3.00 

3.10 

Ex.  Std.  No.  2 . 

.  nominal 

3.00 

No.  10  . 

.  nominal 

2.90 

Std.  No.  2 . 

.  nominal 

3.35 

3.50 

No.  10  . 

nominal 

2.fe5 

3.00 

White,  Fancy  No.  2 . 

.  nominal 

3.00 

3.15 

No.  10  . 

.  nominal 

2.55 

2.90 

Ex.  Std.  No.  2 . 

nominal 

No.  10  . 

nominal 

Std.  No.  2 . 

No.  10  . 

11.25 

11.50 

HOMINY 

Std.  Split,  No.  1  Tall . 

No.  2V2  . 65  .86 

No.  10  .  2.00  2.36 

MIXED  VEGETABLES 

Fey.,  No.  2 . 87%  .90 

No.  10  .  4.26  4.50 

Std.,  No.  2 . 62%  .77% 

No.  10  .  3.40  4.00 

PEAS 

No.  2  Fancy  Sweets,  2s .  1.40  . 

No.  2  Fancy  Sweets,  3s .  1.30  . 

No.  2  Fancy  Sweets,  4s .  1.20  . 

No.  2  Fancy  Sweets,  6s .  1.10 

No.  2  Ex.  Std.  Sweets,  2s . 

No.  2  Ex.  Std.  Sweets,  3s . 

No.  2  Ex.  Std.  Sweets,  4s .  1.05  i.i’6 

No.  2  Ex.  Std.  Sweets,  5s . 

No.  2  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  4s . 90  1.00 

No.  2  Std.  Sweets,  5s . 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  43 .  5.25  5.35 

No.  10  Std.  Sweets,  6s .  5.00  . 

No.  2  Fey.  Alaskas,  Is . 

No.  2  Fey.  Alaskas,  2s . 

No.  2  Fey.  Alaskas,  3s . 

No.  2  Ex.  Std.  Alaskas,  Is . 

No.  2  Ex.  Std.  Alaskas,  2s .  1.15  . 

No.  2  Ex.  Std.  Alaskas,  3s .  1.05  1.10 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas,  6s . 

No.  10  Ex.  Std.  Alaskas,  Is . 

No.  10  Ex.  Std.  Alaskas,  2s . 

No.  10  Ex.  Std.  Alaskas,  3s .  6.00  . 

No.  10  Ex.  Std.  Alaskas,  4s . 

No.  2  Std.  Alaskas,  2s .  1.10  . 

No.  2  Std.  Alaskas,  3s . 97%  . 

No.  2  Std.  Alaskas,  4s . 85  .95 

No.  2  Std.  Alaskas,  6s . 

No.  10  Std.  Alaskas,  2s .  6.60  . 

No.  10  Std.  Alaskas,  3s .  5.10  5.25 

No.  10  Std.  Alaskas,  4s .  4.50  5.00 

No.  2  Ungraded . 

Soaked,  2s  . 

10s  . 

Blackeye,  2s,  Soaked . 

10s  . 


Central 
Low  High 


1.16  . 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

.  1.20 

nominal 

nominal 

nominal 

nominal 


nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 

nominal 


.70  . 

2.00  2.35 


1.15  . 

1.05  1.15 

1.02%  1.06 


West  Coast 
Low  High 


.90  .95 

.87%  .92% 


4.70  4.90 

4.50  5.00 


PUMPKIN 

Fancy,  No.  2 . 

nominal 

.80 

No.  2%  . 

. 95 

.97% 

nominal 

.92% 

No.  10  . 

.  3.00 

3.15 

nominal 

3.10 

SAUER  KRAUT 

Fancy  No.  2 . 

. 76 

. 70 

.70 

.75 

No.  2%  . 

.82% 

.76  .80 

.85 

.90 

No.  10  . 

.  2.76 

2.86 

2.60  2.76 

2.66 

2.76 

SPINACH 

No.  2  . 

. . . . 

.  1.00 

1.06 

.96  . 

1.12%  1,17% 

No.  2%  . 

.  1  25 

1.40 

1.26  . 

1.36 

1.45 

No.  10  . . 

4.76 

5.26 

4.50  . 

4.50 

4.76 
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Eastern 
Low  High 


SUCCOTASfl 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas.  .85  .85 

Std.  No.  2,  Gr.  Corn,  Fr.  Limas.  .90  1.10 

Triple  No.  2 . 80  .95 


SWEET  POTATOES 

Fey.,  No.  2.  Dry  Pack . 

No.  2%  . 

No.  3,  Squat  Vac . 

No.  10  .  5.00 


No.  2  Vi  . 

. 

No.  16  . 

TOMATOES 

Fancy,  No.  2 . 

niimin:!! 

No.  2  Vi  . 

nominal 

No.  10  . 

. 

iix.  Std.,  No.  1 . 

.50 

No.  2  . 

.85 

.90 

No.  2Vi  . 

..  1.15 

1.25 

No.  10  . 

..  3.75 

4.00 

Std.,  No.  1 . 

.471/0 

.50 

No.  2  . 

.7714 

.80 

No.  2Vi  . 

..  1.071.'. 

1.15 

No.  16  . 

..  3.30 

3.50 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 

.45 

.50 

No.  10  . 

...  3.25 

Std.,  No.  1,  Trim  1.035 . 

No.  10  . 

...  3.00 

TOMATO  JUICE 

No.  300  (13Vj  oz.) . 

.50 

.52 

No.  2  (18  oz.) . 

.671,4 

No.  303  Cyl.  (20  oz.) . 

.70 

No.  2  Cyl.  (24  oz.) . 

...  .40 

.So 

No.  3  Cyl.  (46  oz.) . 

...  1.5', 

1.60 

No.  10  . 

...  3.f0 

3.35 

Central 
Low  High 


nominal 
nominal 
nominal 
nominal 
.85  .90 

nominal 
3.75  . 


.47  Vi  . 

.77':.  . 

1.05  . 

3.50  . 


.4214  .45 

3.00  3.25 

.40  .421/j 

2.75  3.00 


.70 


nominal 


West  Coast 
Low  High 


Solid  Pack 

1.10  1.15 

1.40  1.55 

5.00  5.25 


With  puree 
.65  .6714 

.77V.  .80 

1.0214  1.05 
3.35  3.50 


3.50  3.65 

.65  . 

3.25  3.35 


.52Vj 


.70  .721/4 


2.75  2.85 


CANNED  FRUITS— Continued 


PEACHES 

Y.  C.,  Fey.,  No.  2%. 

Choice,  No.  2  Vi . 

Std.,  No.  2Vi . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 

S.  P.  Pie,  No.  10. 
Water,  No.  10 . 


Eastern  Central 

Low  High  Low  High 


West  Coast 
Low  High 

1.95  2.05 

1.821/4  2.00 
1.65  1.85 

6.80  . 

6.00  6.75 

5.50  6.00 

5.50  6.75 

4.50  . 


PEARS 


Keifer,  Std.,  No.  2Vs . 

No.  10  .  .  . 

Choice,  No.  2 ',4 .  .  . 

No.  10  .  .  . 

Bartlett,  Fancy,  No.  2i/i .  2.25  2.40 

Choice,  No.  2i/> .  2.00  2.30 

Std.,  No.  2V> .  1-80  2.00 

Fey.,  No.  10 .  7.50  7.90 

Choice,  No.  10 .  6.90  7.50 

Std.,  No.  10 .  6.30  6.60 

No.  10,  Water  .  .  .  6.00 

No.  10  Pie,  S.  P .  .  . 


F.  O.  B.  Honolulu 

PINEAPPLE  Cuban  Mexican  Crushed  Sliced 

Fancy  No.  1  Flat .  .  .77Vi  .86 

No.  211  Cyl .  .  .87  Vi  .90 

No.  2  Tall .  .  1.60  1.52'/:; 

No.  2Vi  .  .  1.70  1.70 

No.  10  in  Juice .  .  5.60  6.10 

No.  10  in  Syrup .  .  6.00  6.00 


PINEAPPLE  JUICE 

Buffet  . 

No.  211  . 

No.  2  . 

No.  2Vj  . 

46  oz . 

No.  10  . 


F.  O.  B.  Honolulu 


.621/2 

.72Vi 

1.0714 

1.521/2 

2.471/2 

5.00 


TURNIP  GREENS 

No.  2  . 

No.  2V4  . 

No.  10  . 


.85  .75 

1.25  . 

4.00  3.50 


Canned  Fruits 


RASPBERRIES 


Black,  Water,  No.  2 . 

No.  10  . 

Red,  Water,  No.  2 . 

No.  10  .  9.00 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 .  2.00 


.  .  .  1.65 

!!!!!!!  "!!!!!  !!!!!!!  '.ZZ  Vies 

ZZZ.  ZZZ  ZZZ.  ZZZ.  2!o5 

2.15  .  .  2.25 


APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack . 

No.  10,  fancy  heavy  pack .  5.t0 


2.90  3.00 


3.50  3.75 

LOBSTER 


Canned  Fish 


APPLE  SAUCE 

No.  2  Fancy . 85  . 

No.  10  .  4.25  4.75 

No.  2  Std . 

No.  10  . 

APRICOTS 

No.  2Vi.  Fancy . 

No.  2V4,  Choice . 

No.  21/2,  Std . 

No.  10,  Fancy . 

No.  10,  Choice . 

No.  10  Std . 

BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 

No.  10,  water . 

BLUEBERRIES 


No.  2  .  1.70  1.90 

No.  10  .  8.50  10.00 

CHERRIES 

Red  Sour  Pitted,  No.  2 .  1.55 

Red  Sour,  Pitted,  No.  10 .  8.25  8..50 


R.  A.  Fey.,  No.  21/2 
Choice,  No.  2V4 

Std.,  No.  21/i . 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.,  No.  10 . 


FRUITS  FOR  SALAD 

Fey.,  No.  2V2 . 

No.  10  . 

GRAPEFRUIT  SECTIONS 

8  oz . 

No.  2  . 

No.  5  . 

GRAPEFRUIT  JUICE 

No.  2  . 

No.  3  Cyl.  (46  oz.) . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . 


Florida  Texas 


.55  . 

1.15  1.20 

1.00 

2.75  3.10 

2.50 

2.75 

.67'..  .75 

.60 

1.60  1.70 

1.35 

Flats,  1  lb. 

Vi  lb . 

¥4  lb . 


nominal 

2.90  . 

1.76  . 


OYSTERS 


Std.,  4  oz. 


2.00 

2.10 

1.85 

1.95 

1.55 

1.60 

Selects,  6 

OZ . 

6.25 

6.75 

5.50 

5.75 

SALMON 

Red  Alaskas, 

Tall,  No.  1 . 

1.25 

Flat,  No.  1 
Cohoes,  Tall, 

^ . 

No.  1 . 

5.50 

6.00 

Flat,  No. 
No.  Vi  . 

Pink,  Tall,  No.  1 . 

Flat,  No.  Vi . 

Sockeye,  Flat,  No.  1 . 

No.  Vi  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  No.  1  Tall. 


Southern  Northwest  Selects 


1.15 

1.20 

2.30 

2.40 


1.20 

1.35 

2.40 

2.70 


1.15 

1.50 


1.25 

1.65 


2. .50  2.75 

2.10  2.RT 

2.25  2.30 

9.00  9.5') 

8.25  8.75 

7.76  8.00 


2.50  2.60 

8.75  9.00 


SHRIMP 

No.  1,  Small . 

No.  1,  Medium. 
No.  1,  Large . 


Southern 

nominal 

nominal 

nominal 


SARDINES  (Domestic)  Per  Case 


V4  Oil,  Key . 

V4  Oil,  Keyless .  3.30  3.50 

Vi  Oil,  Tomato,  Carton . 

V4  Oil,  Key  Carton .  4.00  4.25 

%  Mustard,  Keyless .  3.00  . 

Calif.  Oval  No.  1,  24’s . 

(3alif.  Oval  No.  1,  48’s . 


3.76  4.10 


1.25  1.35 

6.00  6.00 


TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’s . 

V2S  . 

Vis  . 

Light  Meat,  Is . 

Vis  . 

y4S  . 


11.60  13.60 

6.26  7.00 

4.16  4.50 

10.60  11.00 

6.75  6.10 

3.60  4.10 
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I 


A  COMPLETE  COURSE  IN  CANNING 

Sixth  edition f  1936  revised  up-to-date. 

The  Industry’s  Cook  Book  for  over  30  years. 


|i 


FOR  MANAGERS. 
SUPERINTENDENTS. 
BROKERS 
AND  BUYERS 


Size  6x9,  360  Pages  Beautifully  Bound. 
Stamped  in  Gold. 


360  pages  of  proved  pro¬ 
cedure  and  formulae  for 
everything  ‘  ‘  Canable  ’  ’ . 


"I  would  not  bke  $1,000.00  for  my 
copy  if  I  could  not  set  another." 

— a  famous  processor. 


i  |i  All  the  newest  times  and  temperatures  . 

1 1|  All  the  newest  and  latest  products  . 

•  [I  •  Fruits  •  Vegetables  •  Meats  •Milk  •  Soups 
'  I  •  Preserves  •  Pickles  •  Condiments  •  Juices 
■  II  •  Butters  •  Dry  Packs  (soaked)  •  Dog  Foods 
,  I:  and  Specialties  in  minute  detail,  with  full  instruc- 
1 1  tions  from  the  growing  through  to  the  warehouse. 


Used  by  Food  Processors  to  check  times,  tem- 
eratures  and  RIGHT  procedure  ...  by  Distri¬ 
butors  to  KNOW  canned  foods  ...  by  Home 
Economists  to  TEACH  the  subject  of  food  pre¬ 
servation. 

For  sale  by  all  supply  houses  and  dealers  .  .  . 
or  direct.  Price  $10.  postpaid. 


Published  and  Copyrighted  By 

THE  CANNING  TRADE 

Since  1878 — The  Canned  Foods  Authority 
BALTIMORE.  20  South  Gay  Street.  MARYLAND 
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NEW  IMPROVED  BASKET 

willjast  a  season  or  more  longer 

At  No  Extra  Cost 

Write  for  Samples  and  ^Prices 

RIVERSIDE  MANUFACTURING  CO. 

MURFREESBORO,  NORTH  CAROLINA 


For  speed,  neatness  and  trouble  free  operation 

KYLER  LABELERS  and  BOXERS 

*‘They  have  everything  mth  half  the  parts" 

WESTMINSTER  MACHINE  WORKS 
Westminster,  Maryland 


THE  BOOK  YOU  NEED  !  ! 

Complete  Course  in  Canning.” 

Nea  6th  Edition 

Published  by  THE  CANNING  TRADE. 


TJT*  YOU  WANT  good  2nd  hand  ma¬ 
chinery —  ASK  FOR  IT.  State 
your  wants  on  the  “Wanted  and 
For  Sale”  page. 


IF 


You  have  good  used  machinery,  no 
longer  needed,  turn  it  into  cash — 
Advertise  it  on  that  page. 


IF 


You  want  to  rent  or  to  huy  a  can¬ 
nery — or  if  you  want  to  rent  or  to 
sell  your  plant 

Say  So  on  that  page 
THE  COST  is  very  small. 


The  rates — straight  reading,  no  display: 
One  time,  per  line  40c 
Four  or  more  times,  per  line  30c 
Minimum  charge  per  ad.  $1.00 
Count  eight  average  words  to  the  line. 


THE  CANNING  TRADE 

The  Business  Journal  of  the  Canned  Foods  Industry 

BALTIMORE,  20  S.  Gay  Street  MARYLAND 


WANTED  and  FOR  SALE 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — One  Langsenkamp  Standard  Finisher;  one 
Langsenkamp  3-inch  Kook-More  Koil.  All  good  as  new.  Address 
Box  A-2548,  The  Canning  Trade. 


FOR  SALE — Three  sets  1000  gallon  Kookmore  Coils  and 
Steam  Traps.  These  coils  and  traps  have  been  inspected  and 
tested  by  one  of  the  oldest  manufacturers  in  the  country  and 
guaranteed  in  A-1  condition.  A.  K.  Robins  &  Co.,  Inc.,  Balti¬ 
more,  Md. 


FOR  SALE — Ayars  juice  filler  in  perfect  condition.  Will  fill 
cans  from  6  ounce  to  24  ounce.  Charles  B.  Silver  &  Son,  Havre 
de  Grace,  Maryland. 


FOR  SALE — Burt  Labeler  for  No.  2  cans,  motor  drive,  good 
condition.  Hungerford  Packing  Co.,  Hungerford,  Penna. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel, 
Copper  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Ma¬ 
chine;  Filter  Press.  No  dealers.  Address.  Box  A-2551,  The 
Canning  Trade. 


WANTED — Eight  5  tier  crates  with  double  bale.  Silver  Can¬ 
ning  Company,  Colora,  Maryland. 


WANTED — Hand  operated  No.  2  boxing  machine  for  Kyler 
labeling  machine.  Address  Box  A-2550,  The  Canning  Trade. 


FOR  SALE— FACTORIES 


FOR  SALE — Complete  tomato  cannery  including  all  neces¬ 
sary  buildings  located  in  best  section  of  Pennsylvania.  No 
reasonable  offer  refused.  For  details  address  Box  A-2538, 
The  Canning  Trade. 


WANTED  —  CANNED  FOODS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for 
rusty,  buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any 
quantity.  Address  Box  A-2552,  The  Canning  Trade. 
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Smile  Awhile 


There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


TO  YOU 

It  isn’t  the  man  who  smiles  that  counts, 

When  everything  goes  dead  wrong; 

Nor  is  it  the  man  who  meets  defeat, 

Singing  a  gay  little  song; 

The  song  and  the  smile  are  well  worth  while. 

Provided  they  aren’t  a  bluff. 

But  here’s  to  the  man  who  smiles  and  sings. 

And  then— PRODUCES  THE  STUFF. 

A  man  from  a  small  town  attending  a  convention  in  a  big 
city,  took  in  a  show  which  featured  the  display  of  the  maidenly 
form  to  a  greater  extent  than  that  to  which  he  was  accustomed, 
and  the  next  day  he  was  obligated  to  go  to  an  oculist  to  have 
his  eyes  examined. 

“After  I  left  the  show  last  night,”  he  explained,  “my  eyes 
were  red  and  inflamed  and  sore.” 

The  oculist  examined  his  eyes,  thought  a  moment  and  then 
remarked,  “After  this,  try  blinking  your  eyes  once  or  twice 
during  the  show;  you  won’t  miss  much.” 

WORKED  TO  DEATH 

Old  Gentleman  (engaging  a  new  chauffeur) — “I  suppose  I 
can  write  to  your  last  employer  for  your  character.” 

Chauffeur — “I’m  sorry  to  say,  sir,  each  of  the  last  two 
gentlemen  I  have  been  with  died  in  my  service.” 


^de  y 044/1 

ALMANAC 

It  contains  the  answer  to  most  any 
question  you  want  to  know  about 
the  packs,  acreage,  yields,  laws; 
regulations,  labeling  requirements, 
grades  and  Where  To  Buy  your 
needs  etc.  Learn  to  use  it — you'll 
be  surprised  at  its  thoroughness. 

260  Pases  of  Cannins  References.  Per  Copy  $1.00 

THE  CANNING  TRADE 

20  South  Gay  Street,  BALTIMORE,  MARYLAND 


“Who  was  the  first  man?”  asked  the  teacher  of  Billy. 

“George  Washington  was  the  first  man.  He  was  first  in  war, 
first  in  peace,  and  first  in  the  hearts  of  his  countrymen.” 

“Oh,  no,”  said  the  teacher,  “Adam  was  the  first  man.” 

“Oh,  well.  Teacher,  if  you  want  to  bring  foreigners  in  on  it, 
you  may  be  right,”  conceded  Billy. 

THE  ONLY  WAY 

She — “Alice  and  I  can  hardly  understand  one  another  over 
the  ’phone.” 

He — “Try  talking  one  at  a  time.” 

RETORT  DISCOURTEOUS 

The  small-town  boy  had  made  good  in  a  big  way,  so  he  de¬ 
cided  to  go  back  to  the  little  village  in  the  hills  and  show  off 
his  wealth  to  the  natives.  As  he  rolled  into  the  sleepy  town 
in  his  big  car,  the  first  man  he  saw  was  Farmer  Packard,  driv¬ 
ing  his  mule  into  town.  Thinking  to  have  a  little  fun  at  the 
farmer’s  expense,  the  big  shot  stopped  his  car  and  shouted: 
“Hey,  there.  Farmer  Packard,  do  you  remember  me?” 
Farmer  Packard  brought  his  mule  to  a  halt  and  nodded. 

“I  used  to  be  a  country  jake  just  like  you,”  laughed  the  big 
hot,  “but  there’s  quite  a  difference  between  us  now,  eh?” 

“Not  so  much,”  said  Farmer  Packard  quietly.  “I’m  a  Pack- 
rd  driving  an  ass,  and  you’re  an  ass  driving  a  Packard.” 

Little  Jim,  “Daddy,  a  man’s  wife  is  his  better  half,  isn’t 
he?” 

Father,  “Well,  son,  they  are  frequently  referred  to  as  such.” 
Little  Jim,  “Then  if  a  man  married  twice,  there  wouldn’t  be 
iiuch  of  him  left,  would  there?” 

LUCKY  DOG 

He — Ah,  your  little  dog  has  an  enviable  position! 

She — Do  you  mean  because  he  is  always  with  me? 

He — Not  exactly,  but  I  was  just  thinking  how  happy  I  would 
.-e  if  I  had  some  one  to  pay  all  my  taxes  for  me! 
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LANGSENKAMP  EQUIPMENT 

OBVIATES  COSTLY  BOTTLE  NECK 
PRODUCTION  SITUATIONS 

•  Better  eliminate  your  potential  bottle  neck  now 
— the  weak  spots  that  may  break  down  under 
pressure— the  slow  spots  that  dribble  production 
through  while  the  jam  accumulates  above  and 
equipment  idles  below.  Production- line  volume 
is  measured  by  your  "bottle  neck"  volume. 

For  instance,  cooking  capacity  usually  deter¬ 
mines  the  production  volume  of  a  puree  or  pulp 
line.  Slow  cooks  mean  lessened  volume.  Les¬ 
sened  volume  means  headaches  and  heartaches 
when  the  raw  stock  accumulates  faster  than  it  moves  into  the  factory. 
Lessened  volume  also  means  higher  unit  costs.  Production  line  bottle 
necks  are  detrimental  from  every  standpoint. 

If  your  cooking  department  needs  strengthening,  better  install  Kook- 
More  Koils  in  those  tanks.  Kook-More  Koils  will  evaporate  twice  as  fast 
as  many  coils  and  evaporate  more  raoidly  than  any  other  coil  by  20 
per  cent.  In  other  words,  Kook-More  Koils  make  four  tanks  do  the 
work  of  five. 

If  you  need  greater  pulping  capacity — more 
dependable  pulping — continuous  pulping  -  in¬ 
stall  E-Z-Adjust  that  not  only  has  the  greatest 
potential  capacity,  but  its  instant  adjustability, 
without  stopping  or  slovnng,  to  any  degree  of 
wetness  of  pomace  —conserves  production  time, 
improves  quality  and  increases  yield. 

F.  H.  LANGSENKAMP  COMPANY 

•‘Efficiency  in  the  Canning  Plant”  INDIANAPOLIS,  INDIANA 


Wh  ere  To  Buy 


— the  Machinery  and  Supplies  you  need  and  the  leading  houses  tha' 
supply  them.  Consult  the  advertisements  ior  details. 

ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood).  Picking 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES,  Corrugated  or  Solid  Fibre 

Eastern  Box  Company,  Baltimore,  Md. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPLIES 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  ^Itimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 


The  Double  “S”  W.  G.  Corn 

CLEANER  -d  WASHER 

Three  machines  in  one-doing  a  better 
job  than  you  ever  dreamed  could  be 
done 

Let  us  tell  you  about  it 

THE  SINCLflIR-SCOTT  COMPANY 

BALTIMORE,  MARYLAND 


CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

SALT 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SALT  DISPENSERS 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 
Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SUGAR 

Com  Products  Sales  Co.,  New  York  City 
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Maximum  Protection 


Minimum  Cost 


against  losses  by 


LIGHTNING 


WINDSTORM 


EXPLOSION  .  PREVENTED  PRODUCTION 
RIOT  and  CIVIL  COMMOTION 
VANDALISM  and  MALICIOUS  MISCHIEF 
AIRCRAFT  and  VEHICLE  DAMAGE 


LANSING  B.  WARNER,  Incorporated 

222  North  Bank  Drive,  CHICAGO 


ROBINS  Continuous 

SPINACH  BLANCHER 

"Open  top"  continuous  blancher  that 
assures  more  ot  the  natural  color  in  - 
spinach  and  greens  after  blanching. 

No  waste;  no  bruising  or  tearing  of  the 
product.  All  steel,  welded  construction. 
Thoroughly  practical  and  will  give  years 
of  service. 

A.  K.  ROBINS  &  CO.,  INC. 


Caterers  to  Canners 


BALTIMORE, 


MARYLAND 


Artistic 

lAjreLS 


y 


Plain.  | 
Varnished. 

Embossed. 

THE 

Simpson  s  doeller 

CO. 

PALTIMORE.MD. 


CflCO 


WANTS  THE  FOOD 
PACKER  TO  KNOW 

Back  of  every  piece  of  canning  machinery 
stands  the  company  who  designed  and 
built  it. 

CRCO  believes  that  the  best  service  to  the 
canner  grows  out  of  an  understanding  of  the 
needs  of  the  food  packer  by  the  manufacturer 
and  the  engineers  who  supervise  the  designing 
of  the  equipment. 

Chlsholm-HifilerCo. 

NIAGARA  FALLS,  N.  Y. 

Branch  Offices  and  Warehouses:  COLUMBUS,  WIS.;  CHICAGO.  ILL. 
CRCO  Repreaentativea 

JAS.  Q.  LEAVITT  &  CD.,  OGDEN,  UTAH,  and  SEATTLE,  WASH. 
W.  D.  CHISHOLM,  NIAGARA  FALLS,  CANADA 
A.  K.  ROBINS  &  CO..  Inc.,  BALTIMORE,  MD. 
LENFESTEY  SUPPLY  CO.,  TAMPA.  FLA.  155 
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★  1  our  PREPAREDNESS 
lor  oncoming  crops 
Is  our  first  consider¬ 
ation!  if  Spot  deliv- 
eriesr  quick  capable 
technical  advice  and 


seamer  supervision 
are  only  the  high" 
lights  of  Service  to 
Packers  by  ''NATIONAL 


NATIONAL  CAN  CORPORATION 

EXECUTIVE  OFFICES:  -no  EAST  42nd  STREET  .  NEW  YORK  CITY 

NEW  YORK  CITY  •  BALTIMORE  •  MASPETH.  N  Y  •  CHICAGO  •  BOSTON  •  DETROIT  •  HAMILTON,  OHIO 


Sales  OHices  and  Plants 


